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- Conventional wisdom says, "-Wh',r fix itif it aint
broke?” The Archies logo has been the symbol
of love, frii!l"ldghip and self expression to
generations whe have grown up between the
aisles of Archies Galleries around the country,
Although simple, the logo is still one of the
mostrecognisable amongst the home- = o
grown brands, It evokes trust, respect |
and a sense of nostalgia in a great many

people. Then why did we decide to let go of
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Because it was time to forge new relationships.

Because it was time to change.

it? Because it was time to let go of the past.
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meantiove. 50 Ingic}illy, the ubiguitous symbol

of love, the heart, found its way into the new

logo. The colour combination of red and whita.

was chosen for red denotes love and pﬂﬂidl,‘!t _'



‘The more the merrier goes the saying and we couldn't
agree more; It's human nature to never be satisfied and
always demand more. Be it the extra piece of chocolate
from'your sibling, the extra day off from the boss, the
extra discaunt from the shopkeeper or from life in
general. At Archies, we know this, and are therafore
always striving to give vou everything we

possibly 'can, Case in point being our i
relationship with Hallmark, which began

last year, After bringing in the 34bn global behemoth
toIndia; we have been working hard to improve the
distribution ‘and availability. of the products. In
addition to that, we arealso working on bringing into
india the unigue and innovative products that make:
Hallmark the global leader. The current tally of exclu-

sive Hallmark stores stands at 14 with a presence’in
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Pelhi/NCR, Mumbai, Bangalore and Pune. Apart from
the flagship stores, |Hallmark products are alse
available at over 500 locations including’ exclusive
Archies Stores and franchise outlets. Looking forward,
we are excited to bring into India motre products fram
the Hallmark range. The more exciting ones include
Blooming Expressians and Stary Buddies.

Bloeoming Expressions, ‘as the name
suggests, s a mechanised flower that

blooms at the press of a biitton to reveal a special
maessage for a special person. The Story Buddies range
is-a unigue offering for kids that include a storybook
andan interactive character soft toy from the story that
responds when key words are read aloud. Along with
these; special Snoopy and' Garfield merchandise will

also be introduced.















