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PARTICULARS 2014-15 2013-14 2012-13 2011-12* 2010-11 2009-10 2008-09 2007-08 2006-07 2005-06

Sales  17,062.11  14,440.37  14,209.16  14,038.22  10,775.39  9,374.55  9,607.61  8,566.20  8,269.58 8025.64

Other Income  455.25  283.71  426.64  449.26  483.22  605.19  695.57  39.76  98.91 134.07

Total Income 17,517.36  14,724.08  14,635.80  14,487.48  11,258.61  9,979.74  10,303.18  8,605.96  8,368.49 8159.71

Profit Before Tax (PBT)  2,655.70  2,125.34  1,779.43  1,889.00  1,608.22  1,926.49  1,868.03  994.37  1,427.85 1259.11

Provision for Taxation:

Current tax & short  920.00  715.00  589.93  650.00  416.43  750.37  735.71  173.49  518.36 514.85
Provision of earlier years

Deferred Tax  7.18  (41.97)  (22.46)  (117.49)  (101.97)  (39.51)  (78.57)  194.77  (17.44) (60.46)

Profit after Tax (PAT)  1,728.52  1,452.31  1,211.96  1,356.49  1,089.82  1,215.63  1,210.89  626.11  926.93 804.72

Dividend  511.54  467.69  438.46  438.46  443.81  454.50  521.05  224.00  192.00 128.00

Fixed Assets & Investments 3,056.02  2,960.08  4,790.09  5,394.60  10,069.30  6,823.21  1,861.74  2,228.89  1,537.55 1593.55

Net Current Assets 7,569.23  7,487.71  5,502.08  4,970.80  3,270.05  3,326.39  7,862.96  1,563.27  1,761.18 1156.26

Total   10,625.25  10,447.79  10,292.17  10,365.40  13,339.35  10,149.60  9,724.70  3,792.16  3,298.73 2749.81

Represented by:

Share Capital 292.31  292.31  292.31  292.31  303.00  303.00  310.17  320.00  320.00 320.00

Reserves 10,192.19  9,399.86  8,494.72  7,794.61  9,989.29  9,438.34  9,072.28  2,225.27  1,999.16 1628.60

Net Worth    10,484.50  9,692.17  8,787.03  8,086.92  10,292.29  9,741.34  9,382.45  2,545.27  2,319.16 1948.60

Loans -    550.00  1,257.54  2,008.42  2,662.69  125.85  20.64  846.70  768.61 572.80

Deferred Tax Liability 140.75  205.62  247.60  270.06  384.37  282.41  321.61  400.19  210.96 228.41

Total  10,625.25  10,447.79  10,292.17  10,365.40  13,339.35  10,149.60  9,724.70  3,792.16  3,298.73 2749.81

Earnings per share (`) 11.83  9.94  8.29  45.71  35.97  40.03  38.07  19.57  28.96 25.15
(before extraordinary items)

Book value per shares (`)  71.74  66.32  62.46  276.67  339.58  329.50  340.95  79.54  72.47 60.89

Dividend (%)  175.00  160.00  150.00  150.00  150.00  150.00  170.00  70.00  60.00 40.00

* - Extraordinary Item (Income - Net of Tax)  has not been included in the PBT as well as PAT. 

Shares subdivision from `.10/- to `.2/- effected during 2012-13.

(`in lakhs)

with Beverage Division
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ommitment towards interests 

of all Stakeholders-customers, 

employees & community.

o achieve leadership position 

in all our businesses.

e never compromise in our

ethics and this is reflected in all

our actions.

e strive to provide a culture

that accepts new ideas,

embraces change and rejects

bureaucracy and 

small-mindedness.

Our Values
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Chairman and Managing Director’s Letter

Dear Valued Owners,

The year 2014-15 saw a robust increase in top line growth of 18% that aided in the bottom line growth of 19%.  Both our OTC and 
Beverage businesses saw value and volume increases that aided in the overall performance of the company. The theme for the year was 
“ continuation of the trend from previous year” and some of the key enabling factors were:

• Body segment growing to 8% of total share of revenue from 4% the previous year.

• Growth in sales of overall business in regions beyond South

• Growth in Modern trade business 

• Growth in exports

• Execution of segmentation strategy by market and product basis town class

• Positive impact of input materials on Gross Margin

• Gross margin expansion from 58.50% to 62.49% for  the OTC business

• Positive impact on cash flows due to channel stock reduction of 20%

• Beverage business completely operating on advance payments aiding to cash flow improvements

• Successful expansion of Beverage business to Eastern region 

• Roll on format contribution increasing from 10% of sales to 14%

The examples given above are to give our stakeholders and readers of this report a insight into our focused approach to all segments of 
the business: from growth to efficiency improvements that ultimately result in shareholder value creation.

The pain category is one of the most fiercely contested segments in the OTC space today with the entry of large generic pharmaceutical 
players (domestic and foreign) recognizing the opportunities in the space as more consumers self medicate.

 This has resulted in enormous amounts of monies being invested in the brand to build top of mind saliency with the consumer (as product 
differentiation is minimal).

Your company while being efficient at a aggregate Share of voice level and with a ad to sales ratio at 11% also has used innovation to 
create product differentiation via formats and formulation development.  This has clearly resulted in successes with the Body and Head 
roll on launches as well as gaining share of shelf and mind in the new geographies of India as well as overseas. Our exports revenue has 

stood at an all time high last year having doubled from ̀  150 lacs to ̀  358 lacs.

Our product and distribution segmentation strategy based on formats and town class helped us bring focus to the core OTC business that 
resulted in the Pain segment growing at 14% in 2014-15.  This was also complimented by an aggressive and vibrant media campaign 
highlighting the effectiveness of the Amrutanjan range of products. For the year 2014-15, Amrutanjan brand is one of the top advertisers in 
the rubefacient category and we wish to continue this investment going forward. Our overall brand equity has recorded the highest value 
in the last three years(source: Nielsen).

Our beverage business rebounded this year with value and volume sales growth of 41% and 35% respectively. We now distribute and 
market Fruitnik in Tamil Nadu, Telangana, Andhra Pradesh, Karnataka, Orissa and West Bengal. The Advanced Pain Management 
Center which offers non-surgical pain relief on a out patient basis treated around 5500 patients from its two centers in Chennai since 
2011-12 , averaging around 100 patients a month. This is a novel concept in India and as more consumers learn about the idea of non-
surgical pain relief the business should grow in the future. We recognize the need to grow at faster than industry growths as size is 
essential in today’s FMCG industry. 

In it’s 122nd year of existence, Amrutanjan Health Care Ltd, is an organization that is young at heart but also firmly engaged to the values 
that have been imparted by the founder and demanded by it’s stakeholders.  We wish to continue growing as a organization guided by 
these values of honesty, integrity and respect to the world at large( stake holders, society and environment).  

Sincerely,

S.  Sambhu Prasad
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