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" T w o  r o a d s  d i v e r g e d  i n  a  w o o d ,  

I  t o o k  t h e  o n e  J e s s  t r a v e l e d  b y ,  

a n d  t h a t  h a s  m a d e  a l l  t h e  d i f f e r e n c e . "

(The Road Not Taken -  Robert Frost)

We took the road less travelled. We chose to explore the unexplored. We built a business 
that is different, with unique Products, unique Markets, and unique Growth. And in the 
process, we created a unique Company.

Products Markets

>
Growth

Bliss GVS has a product portfolio that is 

very unique.

Female Contraceptives. Suppositories. 

Pessaries. Branded generics in anti- 

malarial and anti-fungal therapeutic 

areas.

Every single product that we 

manufacture, brand and distribute is 

unique. Because we have mastered 

technical expertise which few players 

have, our products have large growth 

opportunities.

The markets we represent are also 

unique.

We are the largest exporter of anti- 

malarial branded generics into the 

largest market, Africa with our own 

distribution and marketing team. 

Our suppositories and pessaries 

have dominated markets of Africa. 

Our female contraceptive brand 

"Today" has almost no competition in 

its segment in the Indian market.

Unique products with unique market 

are manufactured in world class 

facilities and have opened up unique 

growth opportunities.

Fuelling further growth w ith -

• New products like antibiotics.

• Taking our suppositories and 

pessaries to regulated markets.

• Growing our brand "Today".

• Participating in Institutional tender 

market.

• Exploring contract manufacturing.

• Enterprising endeavours like Bliss 

Indasi LifeScience Pvt. Ltd.

This is what makes Bliss GVS Pharma Ltd. UNIQUE.The opportunity set we represent is so large, and growing. We have been gearing 

up to make the most of it. We feel we are at an inflection. And we see the future no different. Uniquely unique.



UNI UE
Products

We are not just any other pharma company. We have carefully built a product portfolio 
within the pharma space that is unique and different. This distinctness was built through 
our strong Research & Development. The advantages are many. One - lesser competition. 
Two - higher growth. Three - better and protected margins. Four - healthier cash flows.

BRANDED GENERICS 
(ANTI-MALARIAL, ANTI-FUNGAL)

There is a huge market for anti-malarial and anti-fungal 

products in the African and Indian markets. The large 

anti-malarial market is catered by institutional tenders 

which are large and hence beneficial. We launched our 

own branded generics in 1998 and today our generic brand 

LONART is one of the largest anti-malarial prescribed 

brand in Africa. It is available in about 30 countries of Africa 

and marketed through our dedicated team of medical 

representatives.
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SUPPOSITORIES

Suppositories are designed for rectal administration and usually consist of the 

active drug(s) and a base which is designed to melt at body temperature. Once the 

suppository has been rectally administered the base will then melt and the drug will 

be released. The rectal route provides an excellent route for drug absorption and 

therefore, is the preferred dosage form in patients with swallowing difficulties or 

for drugs where avoidance of stomach is required. Manufacturing suppositories is a 

complicated process perfected by very few manufacturers globally, Bliss GVS being 

one among them. We have range of suppositories that cater to multiple therapeutic 

areas.



PESSARIES

A vaginal pessary is a very effective 

mean o f delivering medicinal substances 

w hich are easily absorbed th rough the 

skin o f the  vagina and /  or in tended to 

have local action, fo r example, against 

vaginal in flam m ation or infections. We 

have a range o f vaginal pessaries that 

caters to  various therapeutic areas.

WOMEN'S CONTRACEPTIVE

"Today" is th e  m ost popu la r fem ale  con tracep tive  brand o f 

the  com pany w h ich  is w ell accepted in th e  Indian market. 

In troduced in th e  year 1984, so far m illions o f w om en 

have trus ted  "Today" as th e ir  con tracep tive  o f choice. 

It is arguab ly the  b iggest brand in its segm ent o f fem ale 

con traceptive  in India.

O ur p roducts  are m anufactu red  at ou r s ta te -o f-the -a rt 

m anu fac tu ring  un its  located at Palghar (Maharashtra) and 

Daman. These m anu factu ring  un its fo llo w  in te rna tiona l 

GMP standards and are ce rtified  as EU-GMP and WHO-GMP, 

co m p lian t by lead ing agencies o f Europe, India & varipus 

o th e r countries.
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Bliss GVS is a truly global company. Our products are sold in over 50 countries 
around the world. About 95% of our revenues are from exports dominated by the 
African continent. We also have a sizable presence in other Asian countries. What 
makes our markets interesting is our dominating presence in our chosen markets. 
In each of our markets the demand for our unique products is expanding and 
growing. With our new, state-of-the-art plant for suppositories getting EU-GMP 
certification and approval, we are now exploring entry into markets like EU, North 
America, etc.
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At Bliss GVS, we are focusing on growth ahead.The products that we have 
built over the years and the markets where they can be sold have opened 
up a plethora of opportunities that will ensure that we continue to deliver 
strong, sustainable and profitable growth for many, many years.

This is how:

G row ing  th e  anti-m a la ria l 

p rescribed branded generics 

m arke t in Africa and tak ing  

it  to  South Africa, Botswana 

and Ethiopia.

P artic ipa ting  in Take ou r suppositories Enhancing o u r p ro d u c t

Ins tu tiona l tende r and pessaries p ro d u c t o ffe ring  by in troduc ing

m arket the re b y  add ing range in to  new  and so m ore p roducts  in an ti­

a dd itio na l revenue far unexp lored  markets. b io tics  and cosmetics.

streams fo r  ou r A n ti-

m alaria l range o f

products.



Expand ou r presence and 

reach in th e  Indian m arkets 

fo r all ou r products, 

especia lly "Today".

G iven ou r expertise, a new  

o p p o r tu n ity  to  con trac t 

m anu factu re  suppos ito ry  and 

pessaries is also o p e n ing  up.

G row  o u r endeavour 

Bliss Indasi Life 

Sciences Pvt. Ltd. fo r 

in jectab les and API.

S etting  up  R&D lab 

to  deve lop  new er 

fo rm u la tions  and 

su p p o rt Ana lytica l 

Deve lopm ent.

It's great to be in the right market 
with right products at the right time.

Unique, as we feel it.
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Promoters

Mr. S. N. Kamath

M anaging D irector

A renowned and experienced 

name in pharmaceutical 

industry and export market, 

he has been honoured 

w ith  National Award by 

G overnm ent o f India tw ice in 

a row  (2009 and 2010).

Mr. Gautam Ashra

D irector
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A veteran w ith  over 25 years 

o f experience in trad ing  

o f Foreign Currencies and 

Precious Metals, Banking 

and Finance.

o

O
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Bliss Today
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Leading m anu factu re r and supp lie r o f :

O  Anti-m a la ria l drugs 

O  Pessaries 

O  Suppositories

O  S trong p ro d u c t p o rtfo lio  o f over 50 p roducts  m anufactured at Palghar 

p lan t and m arketed to  over 50 countries across the  g lobe

\

Listed on BOMBAY STOCK EXCHANGE and NATIONAL STOCK EXCHANGE
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