


Forward-looking Statement

In this Annual Report, we have disclosed forward-looking information to enable

investors to comprehend our prospects and take investment decisions. This report

other statements - written and oral — that we periodically make contain forward-looking
statements that set out anticipated results based on the management’s plans and
assumptions. We have tried wherever possible to identify such statements by using words
such as ‘anticipate’, ‘estimate’, ‘expects’, ‘projects’, ‘intends’, ‘plans’, ‘believes’, and words of
similar substance in connection with any discussion of future performance. We cannot
guarantee that these forward-looking statements will be realised, although we believe we
have been prudent in assumptions. The achievements of results are subject to risks,
uncertainties, and even inaccurate assumptions. Should known or unknown risks or
uncertainties materialise, or should underlying assumptions prove inaccurate, actual results
could vary materially from those anticipated, estimated, or projected. Readers should keep
this in mind. We undertake no obligation to publicly update any forwardlooking statements,

whether as a result of new information, future events or otherwise.

Corporate Information 7

Chairman’s Prespective 4

Board of Directors 12
Notice 16
Directors’s Report 78
Management Discussion & Analysis 22
Report on Corporate Governance 26
Standalone Finaicial Statements 37
Consolidated Finaicial Statements 67
Section 212 Statements 95

Yhbrant Digital Limited






We all know the internet is a big deal. Yet it is only when you stop and consider
some of the facts about its recent growth that you get a grasp of just how big a deal
it is and how ever present it has become in our daily lives.

About 250 billion emails s seat every day.
m One-third ot ihe world’s population is online
n 4.8 billion have a mobile phone wis: only 42 bilion own a toothbrush.
overa billion people watch videos on vouTube every month, averaging 4 hours each per month.

Bvery 8th couple in the USA of today met online wrough interner.
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Chairman’s perspective:

Industry Overview:

We find ourselves in the middle of a revolution. The potential that digital technologies gives us
commercial, social and intellectual - is unprecedented in human history. Over the next few years, we will
see a complete transformation of the way we live our lives, driven by the internet, the smart phone and
new connected devices. The past decade or so we have seen the birth of a new era. Indeed, it is only
ten years since mainstream broadband adoption began, and not five since smart phones became a
thing. Many marketers remain concerned that they are not using social channels cotrectly or getting the
most out of them. While models to demonstrate true return on investment are still in creation, the real
opportunity for marketers lies within the new realms of data that these social channels create and how
they can use the data to better understand their customers and improve their marketing strategies
accordingly.

Globally, spending on advertising will rise from $538.75 billion in 2012 to $676.17 billion in 2016, as the
advertising industry has proved quietly resilient despite ongoing economic hurdles worldwide. World-
wide, digital ad spending passed the $100-billion mark for the first ume, according to new eMarketer
estimates, and will increase by a further 15.1% in 2013 to $118.4 billion. Much of the growth is coming
from Asia-Pacific, where, more than 1 billion people will use the web at least once per month. By 2016,
this audience number will almost be 1.4 billion. Asia-Pacific will be home to some 2.15 billion mobile
phone users this year. In China alone, the mobile consumer base will top 1 billion in 2014. That will put
wotldwide digital ad spending levels—including online and mobile advertising spending, other than
messaging-based formats—at 21.7% of the total spent on ads in all media this year, and on track to
account for more than one-quarter of all ad spending by 2016.

Business Overview:

Our technology optimization tools are in full gear, being used across our Display campaigns for the past
few months. We already began eatly implementation of our campaign Pre-Planning tool, which would
allow us to automatically open campaigns in out systems in a smart and optimized manner. We ate
increasing our investment in media buy of Display inventory, which is growing consistently for the past
year and is reaching breaking numbers. Our media management technology tool is entering critical beta
stages, with the new infrastructure expected to allow us with the necessary scale we require for our fast
growth.

We have made organizational changes based around revenue streams, which would allow us much greater
focus and accountability towards our clients. Main revenue streams are Online Performance, Video Ad-
vertising, Brand Advertising, Media Sales, and of course our leading regions LATAM, Australia and UK.
IFacundo Maldonado has been named MD for LATAM, and is reshaping our local operations to strength-
en our positioning in the market, and expand our efforts across other revenue streams.

During the year, we have an exceptional item in our balance sheet, a write-off Rs 147 Crores. The write
off was due to the Premerger the Companies main business was software development and post-merger
the company have two verticals i.e. Software development and Digital Marketing. As a prudent practice,
In the Post merger balance sheet, based on the recommendations of audit committee, to have a true and
fair view of the value of the assets presented as on the balance sheet date ie 31-3-2013 and to disclose the
financials as per the accounting standards, the board of directors have taken a decision to write off the
uncollectable account receivables to the extent of Rs. 59.93 Crs in Standalone balance sheet and
Rs.134.94 Crs in the Consolidated balance sheet mainly from software vertical. However, Company will
keep on pursuing to recover the possible amount from the customers. In future, If any amount is
recovered, the same will be shown as income.

EW, Ybeant Digital Limited
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