
This is a picture of Thelma deep in 
the interiors of Central America. 

What she needs is access to 
available and affordable remedies. 
To make her life better. She has an 
unusual ally. An Indian company 

called Caplin Point.
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 Caplin Point Laboratories is one of the fastest growing mid-cap  

pharmaceutical companies in India.  We grew revenues 

compounded at 25.61 per cent and profit after tax by 43.15 per cent 

in the three years leading to 2014-15.  We enhanced  EBITDA 

margins every single year in the last five years.  We reported 

revenue growth across eight successive quarters leading to the close of 

2014-15.  We grew revenues 45 per cent and profit after tax 59 per 

cent during the year under review.  And all because of one reality...
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Disclaimer
In this annual report we have disclosed forward-looking information to enable investors to comprehend our prospects and take informed investment decisions. This report may contain forward-looking statements that set out 
anticipated results based on the management’s plans and assumptions. We have tried wherever possible to identify such statements by using words such as ‘anticipates’, ‘estimates’, ‘expects’, ‘projects’, ‘intends’, ‘plans’, 
‘believes’, and words of similar substance in connection with any discussion on future performance.

We cannot guarantee that these forward-looking statements will be realised, although we believe we have been prudent in our assumptions. The achievement of results is subject to risks, uncertainties and estimates taken 
as assumptions. Should known or unknown risks or uncertainties materialise, or should underlying assumptions prove inaccurate, actual results could vary materially from those anticipated, estimated or projected. Readers 
should bear this in mind.

The financials presented in this document are consolidated across subsidiaries and present a complete picture of the company’s financials.

Corporate information
Board of Directors
Mr. C. C. Paarthipan, Chairman

Dr. Sridhar Ganesan, Managing Director

Mr. D. P. Mishra, Whole Time Director

Mr. M Jayapal, Whole Time Director

Independent Directors
Mr. P. T. Baby Thomas

Mr. V. Thirumalai

Dr. R Ravichandran

Dr. K C John

Dr. K Nirmala Prasad (w.e.f 04.02.2015)

Mr. R Viswanathan (w.e.f 12.05.2015) 

Mr. Venkat Radhakrishnan (upto 12.05.2015)

Chief Financial Officer 
Mr. Harihara Ponnambalam P

Company Secretary
Mr. Vinod Kumar S

Statutory Auditors 
M/s. CNGSN & Associates LLP 
Chartered Accountants, 
Swathi Court, Flat C & D, No.22,  
Vijayaraghava Road, T. Nagar,  
Chennai – 600 017.

Bankers
The Catholic Syrian Bank Ltd
No. 826, Tarapore Towers, Mount Road 
Chennai 600 002.

Registered & Corporate Office
‘NARBAVI’,  
No.3, Lakshmanan Street, 
T Nagar, Chennai - 600 017
Ph No: 044 – 28156653, 28156905
Fax No: 044 – 28154952

Factories

Unit I
85/3, Suthukeny Village,  
Mannadipet Commune Panchayat,  
Puducherry - 605 502

Unit III
Khasra No.435, Village Suraj Majra, 
N.H.21, Baddi, Tehsil Nalagarh,  
Dist.Solan, Himachal Pradesh 173 205.

Unit IV
Guruvarajakandigai Village,  
Sirupuzhalpettai (Post), Gummidipoondi Taluk, 
Tamilnadu - 601 201.

Research & Development

Unit II
No.19, Chinnapuliyur Village,  
Sirupuzhalpettai (Post), Gummidipoondi Taluk, 
Tamilnadu - 601 201.

Unit IV
Guruvarajakandigai Village,  
Sirupuzhalpettai (Post), Gummidipoondi Taluk, 
Tamilnadu - 601 201.

Subsidiary 
Argus Salud Pharma LLP
Khasra No.380, Village Suraj Majra,  
N.H.21, Baddi, Tehsil Nalagarh, 
Dist.Solan, Himachal Pradesh 173 205

Registrar & Transfer Agents
M/s Karvy Computershare Private Limited
Karvy Selenium Tower B, Plot 31-32,  
Gachibowli, Financial District,  
Nanakramguda, Hyderabad - 500 032.

Website, Email ID 
www.caplinpoint.net; info@caplinpoint.net;  
investor@caplinpoint.net

E-voting service provider website
M/s. Karvy Computershare Private Limited
https://evoting.karvy.com

Corporate Identification Number(CIN) 
L24231TN1990PLC019053



We chose to be 
different. 



Caplin Point. 
One of the 

most exciting 
pharmaceutical 
stories of India. 
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Credentials and approvals
1700 product registrations all over 
the world.

12 years of operating presence in 
Latin America

ANVISA approval (Brazilian) for 
sterile injectables and ophthalmics.

EU-GMP approval (European Union) 
for sterile injectables

Geographical presence
The Company’s products enjoy a 
growing presence in Latin America 
(Guatemala, Honduras, Nicaragua, 
El Salvador, Venezuela, Haiti and 
Dominican Republic). 

The Company is also building its 
brand in the Francophone Africa.

Manufacturing facilities

CP I
Manufacturing: Tablets, capsules, 
liquid orals, soft gelatin capsules, 
penem injections and suppositories.   
Location: Suthukeny, Puducherry

CP II (R&D)
Function: A dedicated pharmaceutical 
FR&D (formulation research & 
development) facility with capabilities 
to develop safe and effective products.
Location: Gummidipoondi, Chennai

Argus
Manufacturing: Dosage forms such as 
capsules, ointments and creams. 
Location: Baddi, Himachal Pradesh

CP IV (manufacturing and R&D)
Manufacturing: Pharmaceutical 
formulations in Specialised Injectable 
dosage forms (vials, ampoules and 
ophthalmic drops) and FR&D.
Location: Gummidipoondi, Chennai

Corporate vision
Caplin Point aims to create new 
niches in our existing markets to 
ensure the current foothold remains 
strong and innovative. We envisage 
implementing our unique business 
model at all corners of the globe to 
ensure access to quality medicines at 
affordable prices. 

Corporate mission
Innovate to change the rules of the 
game and not to compete in the 
game. Innovation distinguishes 
between a leader and a follower.

History
Caplin Point was established in 
1990 to manufacture a range of 
ointments, creams and other external 
applications. 

The Company was listed in 1994 
following its IPO which was 
oversubscribed 117 times, the 
proceeds of which were deployed in 
setting up a manufacturing facility at 
Pondicherry. Thereafter, the Company 
expanded its product range and 
increased its production capacity.

The Company focused on the semi-
regulated pharmaceutical markets 
of Central America, Caribbean, 
Francophone and Southern Africa. 

The Company has emerged as one 
of the leading Indian pharmaceutical 
companies in semi-regulated 
pharmaceutical markets, enjoying a 
dominant presence in Latin America.  

Management
The Caplin Point management 
is headed by Chairman 
Mr.C.C.Paarthipan, supported by a 
professional management team under 
the guidance of a stellar Board of 
Directors. 

Awards
Listed on the Forbes Asia’s ‘200 Best 
under a billion’ in 2015

Listed on the Forbes Asia’s ‘200 Best 
under a billion’ in 2014
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Before we begin 
to explain what 
Caplin Point is,  
let us start with 

some of the things 
we are not.

O U R  P H I L O S O P H Y
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We are an ideals-driven company. 
We are not driven only by topline growth. 

We are driven by the prospect of creating our own market. 
We are not in business to merely capture existing market share. 

We are excited by the prospect of making medicines  
available, affordable and accessible for those at the  

bottom of the economic pyramid. 
We are not in business to market products at the highest prices.

We are driven by the vision to make prospects sustainable.
We are not focused on maximising one-time profits. 

We are focused on acquiring customers.
We are not focused on acquiring companies. 
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Caplin Point. Providing remedies. 
Bringing smiles to people.
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The conventional business model is to 
manufacture first and then find a market. 
Caplin Point focused on finding an 
attractive market, examining its growing 
needs and then proceeding to market 
those products. 

The conventional business models 
are manufacturing-driven, their 
manufacturing activities accounting 
for the largest proportion of their 
management bandwidth. 
Caplin Point is a market-driven 
company instead, either outsourcing or 
manufacturing products as per strategic 
and economic prudence.

The conventional models pride in their 
multi-country marketing presence.
Caplin Point has concentrated its 
geographic focus instead, selecting to 
patiently grow its presence in Latin 
America and parts of Africa – largely 
contiguous - across 14 years.

The conventional model is to provide 
extensive credit to primary customers – 
dealers, stockists and pharmacies – with 
the objective to accelerate offtake. 
Caplin Point works almost completely 
with advances from its primary 
customers, resulting in working capital 
surplus. 

The conventional models work with the 
quantum of debt they find reasonable.
Caplin Point has negligible debt on its 
books.

The conventional model depends 
completely on local marketing resources 
– either in the form of employees or 
downstream trade channel partners.
Caplin Point’s unique business 
model controls the entire value chain 
(manufacture and export on the one 
hand and distribution and retail on the 
other, through exclusive partners).

Note. Caplin Point’s strategic differentiation has been extensively articulated in 
the Chairman’s overview and the section dealing with the Business Model

Caplin Point’s product launches 

2011-12 67 2012-13 28 2013-14 22 2014-15 50

How Caplin Point resisted 
the conventional and walked 

the road less travelled.

O U R  B U S I N E S S
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How we have grown 
over the years.

Net sales (J crore)
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Cash profit (J crore)
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Revenue growth (%)

45 26
Over  
2013-14

CAGR over 
5 years 

Net profit growth (%)

59 45
Over  
2013-14

CAGR over 
5 years 

EBITDA growth (%)

58 40
Over  
2013-14

CAGR over 
5 years 

Cash profit growth (%)

68 42
Over  
2013-14

CAGR over 
5 years 

Sustained  
financial growth
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