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GO GREEN TODAY

As a responsible Corporate Citizen, the Company welcomes and
supports the ‘Green Initiative’ taken by the Ministry of Corporate
Affairs, enabling the Company to effect electronic delivery of
documents. The above initiative will go a long way in conserving
paper which is a natural resource and will also result in substantial
savings on printing and posting of Annual Reports and other
documents of your Company sent to Shareholders. Members are
requested to support this green initiative by updating their email
address with the respective Depository Participants, in case of
electronic shareholding; or registering their email addresses with
the Company’s Registrar and Transfer Agents, in case of physical
shareholding. Join this cause and make the world a cleaner, greener
and healthier place to live.

FORWARD-LOOKING STATEMENT

In this Annual Report, we have disclosed the Company’s objectives,
expectations and forecasts to enable investors to comprehend our
prospects and take informed investment decisions. This report and
other statements — written and oral — that we periodically make
may be forward-looking within the meaning of applicable securities
laws and regulations. We have tried wherever possible to identify
such statements by using words such as ‘anticipates’, ‘estimates’,
‘expects’, ‘projects’, ‘intends’, ‘plans’, ‘believes’ and words of similar
substance in connection with any discussion of future performance.
Although we believe that we have been prudent in our assumption,
actual results may differ materially from those expressed in
the statement. The achievement of results is subject to risks,
uncertainties and even inaccurate assumptions.
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Over the last 30 years, Compuage has developed a vast
distribution network to reach farthest corners of the
country with a wide portfolio of devices and software.
We have also channelized capital to our partners
through credit, enabling growth across the value chain.

Inspired by the vision of Digital India, where
technology is accessible to each and every Indian,

our roadmap for the future is crystal clear. We are
expanding our network, forging new partnerships and
accelerating the reach of technology products and
solutions. Not only are we confident of reaping the
network benefits by growing in tandem with the Indian
economy and adoption of digital technologies in India,
we are also committed to contributing to this growth.

Our distribution network is an accelerator in
digitization of the Indian economy.

Read on to know how we are successfully delivering

on this role of being the Distribution Highway for
Digital India...
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Know Us Better

Established in 1987, Compuage Infocom
Limited (hereinafter referred to as “Compuage
/ Company”) is among India’s leading IT and
Mobility distribution companies.

Our distribution breadth is matched only by the depth of our offerings, with a comprehensive portfolio
of IT and Mobility solutions — from hardware, software, networking, data management, storage and
more. This powerful combination of world-class products and strong distribution network enables
us to cater to the dynamic business requirements of all Consumers, SOHO, SMB, Mid Size, Large
Enterprises and Government organizations across various industry verticals through Resellers and
System Integrators.

Our journey of 30 years is marked with several defining points. And while we have come this far, we are
not stopping here. As we enter the next phase of our growth journey, we are committed to building on
our accomplishments and partner India towards inflection point in technology reach and adoption.

STORY SO FAR...

)

Commencement of
business of Computer
Consumables as a
Corporate Reseller

Expanded scope of business to
include Peripherals

Became Authorized Dealer for
several Peripherals’ Brands

Foray into distribution
Branch expansion continues

Got listed by merging with
a Listed Entity

Commenced imports of
IT Hardware and started
Regional Sales Offices

Launched and executed 60 City India
Campaign, a campaign showcasing our
products to over 6,000 Resellers across India

2008 \\txzf

Established operations in
Singapore to serve SAARC Region product mix

COMPUAGE INFOCOM LIMITED

Added Mobility Distribution to the

To be continued...



l.‘ GOALS TURNED INTO MILESTONES
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* 2007-08 - Crossed % 60,000+ Lakh of turnover 5
} e 2009-10 - Recorded the ¥ 1,10,000+ Lakh revenue mark m
"l' : » 2016-17 - Achieved Annual Revenue of X 3,50,000+ Lakh 2
m
Revenue A 3
S
e 2005-06 - Crossed ¥ 190+ Lakh in Net Profits m
« 2009-10 - PAT more than ¥ 500 Lakh =
e 2016-17 - Delivered Net Profits exceeding ¥ 1700 Lakh
Profit
w0
..... =
--------- » 26" March 2008 - Reduction of Share Capital 5
» 29" August 2011 - Conversion of 9,95,000 Warrants o
e into 9,95,000 Equity Shares 3
‘ e 29t August 2011 -% 7,00,80,000/- infused through -
Capital /)i Preferential Allotment s
Structure /° . 27% May 2015 - Bonus Shares in the ratio of 3:5 o
4 . th - oA pe)
« 29% January 2002 - Listed on || el )0 S/ 30" June .2015 % 9,99,90,000/- infused through ;
BSE Limited Preferential Allotment
. . e 17* February 2017 - Share split from face value of
- Listed and thereafter, delisted % 10/- h t0Z 2/- h
from Madras Stock Exchange pershareto pershare !
o 7t July 2016 - Listed on National )Z>
Stock Exchange Limited =
2]
—
e 23 July 2008 - Started Wholly- >
e —
Owned Subsidiary in Singapore wn
;e 30t July 2015 - Established Branch ;‘
Overseas )i Office in Singapore =
Setup E
Geographical Presence m
""""" + Head Office in Mumbai 5
+ 41 Branches wn

» 1 Central Warehouse
» 3 Redistribution Hubs
» 42 Warehouses

/ » 61 Service Centers
------ ’ + Growing network

of 10,000+ Channel
Partners across 800+

¢

- Geographical/:
Presence /-

cities and towns

Credit Rating

Our financial risk management is

based upon sound economic objectives

and good corporate practise. The Company
strengthened its credit rating from BBB+ to A
for Long-Term Bank Facilities and from A2 to
A2+ for Short-Term Bank Facilities (CARE).

Brands & Accolades

+ Associated with 35+ Brands as on date

» Signed 14 new Brands during FY2016-17

+ Honored with more than 100 awards during
the 30 years journey towards exemplary

contribution in Distribution Industry |

Brands & /:
Accolades /*
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Our Business Model
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Our Marquee Alliances

Authorised
Distributor

I= Extreme

Lenovo
RS Microsoft

TOSHIBA

Leading Innovation >

TP-LINK
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Our Strategies and Focuses

01 02 03 04 05 06

Smart and prudent

product mix

Diversified product
portfolio with increased
emphasis on fast-growing
mobility segment and a
pragmatic approach to
exit non-remunerative

Segregated sales
channels

Separate sales channels

established for different

product segments ensure
dedicated focus and
better service quality

Strong balance sheet

Timely collection
of receivables, lean
inventory levels and active
management of working
capital strengthen the

e balance sheet
product lines

Presence in ) Marquee
underserved Pan-India principal list
geographies presence

Distributing products
on behalf of reputed
and foremost principals,
a large number of
which are longstanding
associations

Selected to work across
the underserved Tier- the length and breadth
II and Tier-III markets of the country by

presents significant principals
growth opportunities

Significant presence in

08  COMPUAGE INFOCOM LIMITED



