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Eicher Motors Limited (EML) is a leading player 
in the Indian automotive space.

It operates in three distinct business verticals - 
motorcycles, commercial vehicles and personal 
utility vehicles.

Earnings Before Interest, 
Depreciation & Tax 
(EBIDTA) before share of 
profit of Joint Ventures

 

 

(%)

30.9

27.7

Operating Margin (EBIT) 
before share of profit of 
Joint Ventures

 

 

(%)

28.7

25.4

Share of profit/(loss) of 
Joint Ventures - VECV & 
EPPL

 

 

(Rs. Crores)

143.47

133.27

Total Comprehensive 
income including share of 
profits from Joint Ventures

 

 

(Rs. Crores)

1,664.65

1,142.63

Period of Comparison
  1.4.2016 - 31.3.2017
  1.4.2015 - 31.3.2016

ConsolidaTed  
FinanCial highlighTs

Revenue From Operations 
(excluding Excise Duty)

 

 

(Rs. Crores)

7,033.36

5,210.74

 35.0%

 45.7%
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eiCher MoTors liMiTed

Eicher Motors Limited (EML) is a leading player in the Indian automotive space. EML owns the iconic Royal Enfield 
motorcycle business, which leads the premium motorcycle segment in India. the oldest motorcycle brand in continuous 
production world-wide, Royal Enfield has witnessed a huge surge in demand in the recent past and is charting its course 
to be the leading player in the mid-sized motorcycle segment globally. EML's joint venture with the Volvo group, VE 
Commercial Vehicles Limited, designs, manufactures and markets reliable, fuel efficient trucks and buses; and is leading 
the path in driving modernization in commercial transportation in India and other developing markets. EML's joint 
venture with us-based polaris Industries Inc formed in 2012, Eicher polaris private Limited launched the Multix, a new 
3-in-1 vehicle purpose built for the independent businessman in June, 2015. 

Business segments 

Key highlights, 2016-17

MotoRcycles

coMMeRciAl vehicles 

PeRsonAl Utility vehicles 

 World’s oldest 
motorcycle brands in 
continuous production

 Focussed on mid-size 
leisure and adventure 
motorcycles 

 A joint venture between 
EML and Volvo Group

 Designs, manufactures 
and markets reliable, fuel 
efficient trucks and buses; 
and is leading the path in 
driving modernization in 
commercial transportation 
in India and other 
developing markets.

 A joint venture between 
EML and US-based 
Polaris Industries Inc. 

motorcycles sold 

Commercial vehicles sold

India’s first personal utility 
vehicle 

Royal Enfield's market 
share in mid-size 
(250cc-750cc) 
motorcycle segment 
 in India

Commercial vehicles 
market share in domestic 
light to medium duty  
(4.9 to 15 tonnes) 
segment

Royal Enfield

Volvo Eicher 
Commercial 
Vehicles (VECV)

Eicher Polaris Pvt 
Limited (EPPL)

  Bullet
 Classic
 Thunderbird 
 Continental GT
 Himalayan 

 Eicher branded light 
medium duty trucks (5-15 
tonnes), heavy duty trucks 
(16-49 tonnes) and buses

 Volvo trucks
 Engineering components 

and aggregates 

 Multix (3-in-1 multi-utility 
vehicle)

6,66,493

58,604

1st PUV

95%

33.5%
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99.99%

RENA, 
Royal Enfield

North America

Royal Enfield 
Canada Limited

100%

50.58%

32.45% 4.03%

12.94%

Shareholding pattern

Promoter Group

Foreign 
Institutional 

Investors

Domestic 
Institutional 

Investors Others

Eicher Motors Limited

Royal Enfield

Polaris Industries

Business Unit of  
Eicher Motors LimitedVE Commercial Vehicles (VECV)

RE Brazil,
Royal Enfield

Brasil Comercio De
Motorcicletas Ltda

Eicher Polaris Private Ltd. (EPPL)

45.6% 54.4% 50% 50%

100%

Geographic footprint

Volvo Group

Headquartered in  
Gurugram, India 

Three manufacturing
facilities in Tamil Nadu, India 
- Tiruvottiyur and Oragadam (existing) 
- Vallam Vadagal (upcoming)

25 exclusive Royal Enfield stores  
across UK, Colombia, USA,  
UAE, France, Spain, Indonesia, Thailand, 
Philippines, Australia, Portugal, Malaysia 
and Brazil 

Two tech centres 
- Leicester, UK (existing)
- Chennai, India (upcoming)

Two market companies in
USA and Brazil

675+ stores in India
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FinanCial posiTion-ConsolidaTed
AMOUNTS ARE AS PER INDIAN ACCOUNTING STANDARDS (IND AS)

BALANCE ShEET

(Rs. Crores)

 31.03.2017  31.03.2016  01.01.2015 

Net Fixed Assets (Property plant & equipment, Intangibles, CWIP 
and Investment Property)

 1,246.54  888.64  472.50 

Investment in subsidiaries & Joint ventures  1,745.82  1,558.44  1,399.97 

Investment in mutual funds & bonds  3,241.31  1,825.24  1,158.79 

Other non-current assets  259.65  200.80  259.44 

Current assets

Inventories  335.90  308.39  203.96 

Debtors  50.04  32.64  10.70 

Cash and Bank Balances  25.06  49.17  20.89 

Other current assets  86.34  75.69  76.40 

Total assets  6,990.66  4,939.01  3,602.65 

Equity share capital  27.21  27.16  27.10 

Other equity  5,317.86  3,625.93  2,728.45 

Net Worth  5,345.07  3,653.09  2,755.55 

Non-current liabilities  144.14  80.94  40.31 

Current liabilities  1,501.45  1,204.98  806.79 

Total equity and liabilities  6,990.66  4,939.01  3,602.65 

No. of Shares  2,72,10,249  2,71,61,183  2,71,04,783 

Book Value per Share (Rs.)  1,964.36  1,344.97  1,016.63 

Market Value per Share (Rs.)  25,587.50  19,180.60  15,075.00 

Market Value to Book Value per Share  13.0:1  14.3:1  14.8:1 

Market Capitalisation (Rs. Crores)  69,624.22  52,096.78  40,860.46 

Net Fixed Assets

31.03.2017

31.03.2016

(Rs. Crores)

01.01.2015

1,246.54

888.64

472.5

Net Worth 

31.03.2017

31.03.2016

(Rs. Crores)

01.01.2015

5,345.07

3,653.09

2,755.55

Book Value Per Share 

31.03.2017

(Rs.)

31.03.2016

01.01.2015

1,964.36

1,344.97

1,016.63

Market Capitalisation

31.03.2017

(Rs. Crores)

31.03.2016

01.01.2015

69,624.22

56,096.78

40,860.46
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operaTional highlighTs-ConsolidaTed
AMOUNTS ARE AS PER INDIAN ACCOUNTING STANDARDS (IND AS)

Net Revenue 
from Operations

2016-17

2015-16

(Rs. Crores)

7,033.36

5,210.74

EBITDA

2016-17

2015-16

(Rs. Crores)

2,173.95

1,440.97

Total Comprehensive 
Income

2016-17

(Rs. Crores)

2015-16

1,664.65

1,142.63

PROFIT AND LOSS ACCOUNT 

(Rs. Crores)

2016-17 2015-16

Apr'16 - Mar'17 Apr'15 - Mar'16

Sales Volume :

Commercial Vehicles (Nos.) 58,604  51,888 

Two Wheelers (Nos.)  6,66,135  5,07,548 

Net Revenue from operations - two wheelers (excluding excise duty)  7,033.36  5,210.74 

Manufacturing and other expenses  4,859.41  3,769.77 

Earnings before interest, depreciation & tax (EBIDTA)  2,173.95  1,440.97 

EBIDTA to Net Revenue (%) 30.9% 27.7%

Depreciation  153.81  118.03 

Earnings before interest & tax (EBIT)  2,020.14  1,322.94 

EBIT to Net Revenue (%) 28.7% 25.4%

Finance Cost  3.56  1.57 

Other Income  227.33  147.99 

Share of profit/(loss) of Joint ventures - VECV & EPPL  143.47  133.27 

Profit before tax  2,387.38  1,602.63 

Provision for taxation  720.30  459.02 

Profit after taxation (PAT)  1,667.08  1,143.61 

Other comprehensive income *  -2.43  -0.98 

Total Comprehensive income  1,664.65  1,142.63 

Total Comprehensive income to Net Revenue (%) 23.7% 21.9%

Basic Earnings per Share (Rs.)  613.12  421.30 

Diluted Earnings per Share (Rs.)  611.44  419.76 

* comprise re-measurement gains/(losses) on defined benefit plans, exchange differences in translating the financial statements of foreign operations
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leTTer To The shareholders

Dear Shareholders,

I am very happy to present the Annual Report 
2016-17 of Eicher Motors Limited (EML). It 

has been a spectacular year of all-round 
performances and achievements. We have 

achieved record sales and profits once again, 
and we have made significant progress on 
several initiatives and projects that we had 

set out to accomplish this year. 2016-17 was 
another strong year in delivering profitable 

growth and further strengthening the 
robustness of our business model. Comparing 
2016-17 to 2014-15, Royal Enfield’s sales 

volume grew by 101%, market share in 150cc 
and above category of motorcycles grew from 

21% to 24%.  
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Consolidated EBITDA
50.9%

Consolidated PAT
45.8%

At Royal Enfield, we charted out an 
unconventional path for ourselves 
several years ago, to create an adventure 
motorcycling culture in India through 
relevant products, retail experiences and 
community engagements which have 
enabled us to achieve a significant brand 
following. Today, we have emerged as 
one of the strongest motorcycle brands 
in the country with a healthy order 
book and a unique mindshare amongst 
customers, which was inconceivable a 
decade ago. We are now ready to take 
this to the next level by introducing and 
building the Royal Enfield brand in other 
important markets around the world.

Performance during 2016-17
Last year we faced several challenges 
that impacted our industry, such as the 
severe cyclone Vardah that hit Chennai, 
the sudden change in implementation 
dates for BS IV emission norms, and 
demonetisation. These created adverse 
situations for the industry, Royal 
Enfield successfully withstood all of 
these challenges and delivered strong 
performance without any disruption. 

EML’s Consolidated net revenue from 
operations for the year 2016-17 was 
Rs. 7,033 crores, a growth of 35% over 
2015-16.  In 2016-17, EML’s  Consolidated 
EBITDA  grew 50.9% to Rs. 2,174 crores 
and PAT grew 45.8% to Rs. 1,667 crore. 
In terms of margin, EML Consolidated  
set a new industry benchmark with an 
EBITDA margin of 30.9% in 2016-17*. The 
sales volume for the year was 6,66,135 
motorcycles, a growth of 31.2% over the 
previous year. This enabled us to enhance 
our market share in the 150cc and above 
category of motorcycles in India  
from a mere 4.7% in CY 2011 to 24%  
in 2016-17.

VE Commercial Vehicles (VECV) EML’s 
joint venture with Volvo Group had a 
good year in tough market conditions. 
VECV ’s Consolidated net revenue from 
operations for the year 2016-17 was  
Rs. 8,549 crores, a growth of 10.5% over 

the previous year. In 2016-17, EBITDA 
and PAT of VECV grew 4.0% and 3.0% 
respectively, over same period last year. 
Sale of commercial vehicles grew 12.9% 
to 58,604 units driven by a strong growth 
in sales of heavy duty trucks (23.1%) and 
exports (23.4%).

Royal Enfield
Royal Enfield has grown from strength to 
strength in the last few years. However, we 
still have a large headroom for growth. In 
developing markets, especially India, the 
two-wheeler market is dominated by the 
sub 250cc commuter segment. I believe, 
with rising incomes and the increasing 
aspiration for leisure motorcycling, 
customers from the commuter segment 
will gradually shift towards the middle 
weight segment (250- 750cc) that 
is dominated by Royal Enfield. With 
strong domestic dealer network, growing 
international presence, exciting new 
product line-up, enhanced research and 
manufacturing capabilities, Royal Enfield 
is well-positioned to grow the mid-sized 
motorcycle segment in India and also 
in the international markets. Towards its 
ambition of becoming a global leader in 
the mid-sized motorcycle segment, Royal 
Enfield is investing in brand and market 
development and is focusing on opening 
new retail avenues across all major 
markets.

Our success in the mid-size motorcycling 
segment has attracted many other 
players from within and outside the 
country. While their entry will help 
to develop the leisure motorcycling 
segment further, I am confident that with 
our extremely strong value proposition 
and a highly differentiated brand, we will 
maintain our stronghold on the market. 
At the same time, the tremendous 
potential of our brand and business and 
our successes in the last few years have 
not made us complacent. We will continue 
to play to our strengths while working 
towards enhancing customer experience 
and engagements across all  
touchpoints.

Keep riding pure 
In February 2016, we introduced the 
Himalayan, our purpose-built adventure 
tourer. Designed grounds up, the 
motorcycle is powered by a new LS 410 
engine. After its launch in India, we also 
introduced the Himalayan in Indonesia, 
Colombia and Australia through the year. 
We also showcased the motorcycle in 
Europe and UK. With this motorcycle we 
aim to create and grow the adventure-
touring category in India and to create a 
simple, accessible, stripped down ADV (as 
the adventure-touring category is known) 
in other markets around the world.  The 
Himalayan has received very encouraging 
reviews and feedback from media and 
enthusiasts across markets and we will 
continue to work towards developing this 
category further. 

In the beginning of the calendar year 
2017, we also introduced the Classic 
350 Redditch Edition inspired by the 
paint scheme of the 1950s era of Royal 
Enfield motorcycles that were produced 
in the United Kingdom. These three new 
colours, in our rapidly growing Classic 350 
franchise, were received very well by our 
customers. In addition to motorcycles, 
Royal Enfield’s Gear business entered 
into an unique association with Happy 
Socks (a leading European brand for 
designer socks and men’s innerwear) to 
launch a limited-edition, multi-product 
line capsule collection of apparel and 
accessories for men. The collection 
included motorcycling jacket, sweatshirts, 

*EML’s Consolidated net revenue and EBITDA do not include the financials of its joint ventures - VE Commercial Vehicles and Eicher Polaris 
since that EML adopted Ind AS accounting standards from January 1, 2015. The profit/ loss of joint ventures is accounted under equity method 
and are included in EML’s consolidated pat.
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leTTer To The shareholders ConTinued

t-shirts, helmets and a series of socks and 
boxer briefs.
 
Royal Enfield continues to expand its 
footprint in India, enabling customers 
and enthusiasts to ride more. We 
now have 675 dealer touch points 
across the country, attached to a wide 
service network commensurate with 
our motorcycle population. To add to 
our service experience for customers, 
Royal Enfield introduced its Roadside 
Assistance facility this year. A central 
contact centre was also established for 
registering sales and service queries 
and issues. Royal Enfield has been at 
the forefront of creating a differentiated 
motorcycle retail experience in the 
country. Throughout the last three years 
we redesigned all our stores to reflect our 
new brand retail identity that is inspired 
by a motorcycle enthusiast’s living room. 
Now with the hardware in place, we are 
initiating another enormous project 
aimed at introducing a truly world-class 
customer-oriented dealership experience 
at the Royal Enfield stores. 

In 2016-17 alone, we conducted more 
than 4,500 rides from our dealerships 
across India. More and more customers 
are riding out everyday exploring 
cities, discovering terrains and finding 
themselves through the joy of riding. The 
successful year-on-year ritual of our 
annual community gathering at Goa for 
Rider Mania is a testament to our thriving 
community of riders. In its 13th year, 
Himalayan Odyssey, our most celebrated 
annual ride from Delhi to Khardung La, 
Leh, saw a special women’s edition with a 
group of 20 women riders. On the back 
of the Himalayan, Royal Enfield also 
launched Unroad and Escapade, two new 
and unique ride experiences that invite 
more people to ride pure.    

Global footprint 
Towards our aim of leading and expanding 
the mid-size motorcycle category 
globally, we have been making strategic 
forays in international markets. Our 
unique proposition of simple, evocative, 
all-round motorcycles have found many 

takers in markets like Colombia, Thailand 
and Indonesia where the motorcycle 
industry is akin to our home market 
- India. The evolved riding culture in 
these markets resonate very well with 
the Royal Enfield brand and has led 
to an encouraging acceptance of our 
motorcycles in the very first year of our 
operations in South East Asia in  
2016-17.  We are working very closely with 
our customers and channel partners to 
strengthen our foundations here. 

While the markets of South East Asia 
and Latin America have a huge potential 
to accelerate our volume growth in the 
coming years; our authority as a global 
motorcycle brand will also be established 
with our success in the thought leading, 
mature motorcycle markets. Towards 
this we opened our first exclusive store 
in Milwaukee, North America this year. 
We also opened several other exclusive 
stores throughout the year across our key 
international markets, the most recent 
being in São Paulo, Brazil that opened 
in April 2017. Today, Royal Enfield is 
present in leading cities of the world with 
25 exclusive stores and 568 multi-brand 
dealerships. The exclusive stores follow 
our unified global retail identity, designed 
as meeting spots for motorcycling 
enthusiasts. In addition to motorcycle 
and gear purchase, customers also come 
to attend in-store programmes and 
ride-outs.  In international markets, along 
with our retail footprint, we have been 
showcasing our motorcycles, gear and 
custom capabilities at various enthusiast 
and community forums such as Moto 
Expo 2016 in Bangkok, Kustomfest in 
Jakarta, and Wheels and Waves Festival in 
Biarritz, France.   

This year we also moved to our new Tech 
Centre at Bruntingthorpe Proving Ground, 
Leicester, UK. The area for office and 
testing is spread over 36,000 square 
feet. The main building currently has 100 
employees with a capacity to house 150. 
The tech centre team includes members 
of the engineering, product design, 
product strategy and other technical 
teams to work on advanced R&D projects. 

This is a significant milestone at Royal 
Enfield that will go a long way in preparing 
us for the future. In addition to the UK 
Tech Centre, we have also been building 
our manufacturing capacity. After starting 
commercial production in 2013, the 
millionth motorcycle was rolled out from 
our Oragadam plant in February 2017. 
Our third manufacturing facility at Vallam 
Vadagal, Tamil Nadu, is on track for start 
of commercial production in August 2017. 

We have strengthened our team at Royal
Enfield by adding 500 new employees 
across the globe and streamlined 
practices and processes to empower our 
team across levels. 

Commercial Vehicles (VECV)
VECV, our joint venture with the Volvo 
Group, reported strong performance 
for second year in a row. Despite 
intense competition and slowdown 
in commercial vehicle industry, VECV 
outperformed industry growth rate 
enabling us to enhance our market share 
in the segment. While the sales volume 
of Eicher Light to Medium Duty Trucks 
(5-15 tonne) and Volvo Trucks reported 
decline of 0.6% and 6.4% respectively, 
sales volume of Eicher Heavy Duty 
Trucks and Buses posted robust growth 
of 23.1% and 16.5% respectively. Export 
of trucks and buses registered a growth 
of 23.4% driven by strong demand from 
Bangladesh, Nepal and Sri Lanka. During 
the year, we also successfully transitioned 
all our models to BS IV compliant norms.
In the Eicher Trucks and Buses business, 
we made significant investments towards 
new technology infusion, capacity 
enhancement and market development 
for sustained growth and long-term 
value creation. In trucks segment, we see 
opportunities to grow our market share 
across key industries like e-commerce, 
mining, infrastructure, construction, 
FMCG, and white goods. We have 
successfully completed the development 
of our new model Pro 5000 which shall 
be launched in the market in the coming 
year. In bus segment, our newly launched 
Skyline Pro has received good response. 
We have also commenced production  
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