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Emamil
everywnhere

Different products. Different segments.
Differentiated company.

Emami’s products touch the everyday needs of people.

When one applies Boroplus Antiseptic Cream to protect from winter
dryness. Or when one reaches out reflexively to use Zandu Balm in the
event of a headache. Or when one seeks Menthoplus Balm during a
cough or cold or Fast Relief when racked by muscle or joint pain.

Or when a mother selects Zandu Kesari Jivan for the family’s vitality.
Or Sona Chandi Chyawanprash for immunity building. Or Malai Kesar
Cold Cream for skin protection. Or Boroplus Prickly Heat Powder in
summer. Or Pureskin Glycerine Soap for rejuvenation. Or Vasocare to
nourish dry skin in winter. Or Navranta Cool Talc during scorching
heat. Or Navratna Oil for family use. Whenever.

Sudarshan and Trishun tablets, Triphala, Nityam Churna, Pancharishta,
Shitopaladi and other ayurvedic products of Emami cure fever,
indigestion, fatigue and other ailments. {

This explains why Emami is the trusted first choice, meeting health
and beauty needs everytime and everywhere. __(,-[ g
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Emam
everywhere

Different needs. Different markets.
Different countries.

You can buy an Emami product in Jhumritalaiyya. Or Jaipur. Or
Johannesburg.

29 Indian states. 65 countries.

This means that Brand Emami doesn’t just mean one thing to one
customer. But a number of things to a number of customers.

Emami is value-for-money for one. Emami is personality-enhancing for
another.

Emami is beauty for one. Emami is benign for another.

Emami is a trusted Indian brand for one. Emami is multi-national to
another.

All this means that Emami may have grown beyond its original appeal
but stuck faithfully to its core ayurvedic positioning. The result is that the
Company enriched its ROCE by 688 bps from 12.16% in 2008-09 to
19.04% in 2009-10.
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Emam
everywhere

Different locations. Different states.
Differentiated financial structure.

You can find an Emami manufacturing unit in Guwahati.
Or Pantnagar. Or Kolkata.

Emami’s seven manufacturing units are placed in specific locations
for strategic reasons.

For easier raw material access, reducing inward transportation cost.

For quicker market access, plugging market needs faster.

% For effective tax breaks, reducing the overall cost structure.

. For instance, transportation and logistic costs declined from 2.4% of
'ﬂﬁa total revenues in 2008-09 to 2.2% in 2009-10. The quantum of

s revenues derived from tax-friendly zones increased from 48.4% in

ﬁﬁz 2008-09 to 56.1% in 2009-10.

Emami Limited
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