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Mirchi Everywhere is not just a cateh phrase for us_ Itis
the mantra that drives us. It 1s our cherighed dream that
brand Mirchi, and its talent peel, should be available
across gecgraphies, media types and consumpticn
devices. It is this mantra that guides us in cur daily
endeavours. In these pages, we share a few of those
endeavours.

The first thing to remember is that Mirchi is now much
mcre than an FM radic brand. In fact it has become so
miuch bigger now that on-air we have stopped saying
"Fi" and "Radic”. Our ads, cur RJs, our packaging all
Just =ay Mirchi 98.3 or Mirchi 95 or Kool 104

Our "RJs" are hardly "radio jockeys" any more. They've
morphed inte full-fledged creative artists who exprass
themselves in multiple ways — be it as an acter in an
original video we produce, a Master of Ceremoenies in
our cencerts, a stand-up cocmedian in an activation
event, a garba dancer in our annual garba event, a
marathoner, a TV activist, and much more! As our
audiences have changed, eo have cur RJs!

The second thing to remember is that Mirchi has
become a strong force to reckon with in the online
space. Once considered a threat, the digital medium is
now seen by Us as a great growth opportunity. With
our 21 online radic stations, we can reach audiences
that were not accessible 1o us because of the natural
limitaticn of FM waves. Our most popular shows today
are available t¢ the whole world to see and hear. And
the feedback we get shows Us precisely this. It may be
a lonely Indian girl in Melbourne listening in or a happy
couple in New York. Whatever their needs, there is 2
kirchi available online.

Mext is to remember what ENIL Chairman Mr. Winest
Jain ecnce =aid about Mirchi: “Once you've tasted
Mirchi, everything else seems bland". This exhortation,
made early in our life cycle, has not changed one bit.
It still drives ug in cur core radic programming. When
we conceived a show on relationships, we asked
oureelves how other radic stations would approach

Hi Yashi, I'm a big fan of filmy mirrchi. | live in Melbourne
Australia My day starts with filmy mimchi and ends with you.
In short there is no day without filmy mirrchi and Yashi.
Please read my msg before [ go to sleep. Love you so much
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Hello shfeya . How are you | am fram india Eml‘i
Newyork | 3m fan of puran) j2ans retro RS you have very
good collection of ki songs. Thanks for shanng  Have a

. good night

MIRCHI EVERYWHERE
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this subject. We then did just the exact opposite! We
scaled It up to resemble a movie and got the biggest,
mest successful preducer, and alse its mest bold and
carefree representative, Karan Johar to host the show!
What he delivered shook the radio firmament. There
were thousands of callers, and millions of listeners.
There were those who pitched a film script to Karan in
the guise of asking a relaticnship gquestion! There were
the biggest heroes and the mest dazzling damsels of
Bollywood who called for advice. There was even a
short congratulatory message for Virat and Anushka
on their wedding!

Then of course the most iconic, the most respected
Mahesh Bhatt aleng with his daughter Pogja, whoe
took listeners through the insides of real Bollywood.
Do actors and actresses have pre-marital, post-marital
and extra-marital affairs? Do they do drugs? De they
suffer from depression? Do they get calls fram the
dreaded underworld? all this and more, every wesk, for
3 months on end!

Your het radio station [ust became hotter! Then there
was India's numero une gadgets guru Rajiv Makhani
diving inte the woerld of mobile phones, the internet, the
snazzy apps, and what not. Youngsters who cannot
live a minute of their lives without their phones latched
on Iin ne time. We had told Bajiv that radic was a slow-
start medium. Followership built up slowly. Rajiv was
stunned with what his first show did. It generated more
than 7 lac impressicns on his social media handles in
Just 2 hours ef his first episode ainng!

Calling
Raran,

WEEKDAYS:
10am | 3pm | 8 pm
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MIRCHI RULES THE METROS!

Mirchi is 32% ahead of Red Mirchi is 28% ahead of Big
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| [zetemn mawkety; Mymita, Deils HCH,
Knirty, Beagal, Hycnahas
drmelabrd, Pure & Cmma

Camnmon mariety Memie
Dl MIF Mafoain, Bemgal o,
Syderabad, Pura § Chpnas

Mirchi is 46% ahead of City Mirchi is 65% ahead of Fever
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Lomoan mark it Momtal CEmTm MArRRL MEmGe
Deini NCE, Bergainre, Hydecahed, Drelivi NCE, Wioiala. Bragalu
|! , hnnedalied, Fune & el ihyernhad K Chema
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Source: Indian Readership Survey 2017, Radio Stations Listened (Last One Week], AH 12+ years, All HCCS, All nos in millions, Delhi NCR consists
of Delhi UA, Faridabad [M. Corp), Ghaciabad WA, Gurgaan WA & Mobda (CT], Mumbai consists of Mumbai LA and Vasal Virar City (M Corp.},
Helkata UA, Bangalore UA, Hyderabad UA, Ahmedabad UA, Pune UA & Chennal UA.
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