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FINANCIAL
HIGHLIGHTS

(X In Lakhs)

Particulars 2020-21 2019-20 2018-19 2017-18 2016-17
Results of Operations
Total Revenue 28,454.6 55,335.5 63,541.4 54,590.5 57,5371
Earnings before Interest, Taxes, 3,398.8 13,627.0 15,474.3 12,542.6 14,548.7
Depreciation and Amortisation
(EBITDA) & Exceptional items
Profit/(Loss) before tax (15,339.7) 1,880.8 8,366.2 6,149.3 7,831.2
Net Profit/(Loss) (10,926.7) 1,455.8 5,391.9 3,515.9 5,447 .4
Financial Position
Equity Share Capital 4,767.0 4,767.0 4,767.0 4,767.0 4,767.0
Reserves and Surplus 75,672.3 87,056.9 88,456.2 83,659.2 80,699.6
Net Worth 80,439.4 91,823.9 93,223.2 88,426.2 85,466.6
Stock Information
Earnings Per Share (in %) (22.9) 3.1 11.3 7.4 11.4
Note- Financial Information is as per applicable GAAP in reported periods.
» 0000000 0 - .
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| SIRF RADIO NAHI HAR
ENTERTAINMENT MEIN

MIRCHI HAL...

Mirchi stands for anything and everything
entertainment. We have been creating a
diverse range marquee content for many
years now. This keeps us in sync with the
needs of today’s consumers. We make
content spanning different platforms
- FM radio, online audio, video, TV, on-
ground and other platforms. Mirchi is
available everywhere, providing unlimited
entertainment to all.

The content we made went way beyond
just radio. Keeping this in mind, this year we
took the bold step of dropping ‘Radio’ from
our brand name. So we are now just “Mirchi”
and not “Radio Mirchi”, aligning our brand
identity with our expansive content spread.
In true Mirchi style, we unveiled the new
brand identity with a campaign around

@ qup' MR,

our catchy video - Sirf Radio nahi. Har
Entertainment Mein Mirchi Hai...starring
heart throbs — Darshan Raval, Amaal Malik
& Raftaar. The campaign generated 1.4 Bn
impressions online, and with 60+ media
stories, garnered a PR value of Y 37 lacs.

With the brand transformed, we decided
to re-write our vision statement. From
“we are India’s number one city-centric
media company”, we now say “we are
India’s number 1 city-centric music and
entertainment company”. A small change,
replacing with
entertainment” has expanded the horizons
for Mirchi.

"media” “music and

After being the undisputed leaders in
the FM radio business for two decades,

o ) @ @
— ) @ @ ¢
_ ) @ ©
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%
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Mirchi now, with its multi-platform, multi-
format approach, is the only music and
entertainment entity which reaches 63
hyperlocal markets with an estimated
100+ million per
month. The renewed brand identity also
heightens our focus and forte to build
customized city-centric brand solutions
for advertisers, going way beyond radio.
We call our solutions strategy as being
'hypervocal for hyperlocal’. To support
our sales team, we have built an internal
creative team that we call Mirchi Brewery.
This team actually brews exciting and
innovative solutions for clients! So far
Mirchi Brewery has engaged with 350+
brands to create unique customized
solutions for them. Currently, the FM
business stands at 65% of overall revenues
with solutions and digital making up the
rest and going forward we see this mix
changing in favor of solutions and digital.

listeners/viewers

Being present on multiple platforms we are
constantly expanding our user base. While a
record breaking 38 million listen to us on FM
every week, at least 2 million more consume
our online radio stations. An estimated 50
million more watch the video content we
produce and put on our YouTube channels
every month. Lacs more consume our
podcasts via various audio platforms. And
an estimated 130+ million watched us on TV
when we telecast the Mirchi Music Awards in
7 languages this year.
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Despite pandemic related difficulties during
the year, we expanded our footprint in the
Middle East — UAE, Qatar & Bahrain — and
USA - San Francisco, Bay Area. We provide
an ideal platform for local, Indian, and
International brands to reach the South Asian
diaspora across the Middle East & USA.

Look around, Mirchi will be a part of your
life in some way or the other. While we are
exploring the power of being limitless, we
promise to serve the best in entertainment
and continue spreading happiness across
the globe.

<
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AN
VP WiLL GET HOTTER!!

INDIA'S NO.1 RADIO STATION
1S NOW LIVE ON
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CONTENT ON RADIO
NOT LOCKED DOWN BY
THE LOCKDOWN:

In very trying circumstances, and despite
several cases of Covid, the creative teams
of Mirchi continued to design new ideas and
concepts for our listeners. With so much
stress in the public, we changed our music
policy and switched to more comforting
and uplifting music. We helped those who
had lost their jobs get new ones and raised
money for the vulnerable people. Some key
programming highlights for FY21 are:

* When people lost their jobs, we launched
our initiative “Mirchi Par Baat Baat Pe
Jobs”. In collaboration with TimesJobs,
we managed to generate 1220 jobs in 45

days.

¢ Many dailywage workerslost their livelihood
during the pandemic. To bring some relief
to them, we launched a donation drive in
association with Givelndia and were able to
raise X 25 lacs for them.

| —|

BAAT

@*leumqf&r PAR | paAT

with

TIMESJOBS

Starting from 13" July 2020

~ Register Now
*

* Despite huge personal risks, our radio
jockeys ensured that we were ‘live’ every
day. Even while working from home, they
kept people entertained and informed.
Covid  updates, vaccination drive
information and expert bytes were given
out every day.

* When the lockdown started to dampen
our spirits, we spread cheer by asking
listeners across Gujarat to light up
their balconies and play music This was
followed by a musical concert on radio
featuring artistes, comics and poets.

® MirchiLovetransformedfromacompletely
syndicated product to going live. We now
give live updates and engage listeners
live. This has created opportunities for
more client led integrations, on-air and on
digital. The product changed its tagline
from ‘Just Pyaar Kiye Jaa’ to ‘Zindagi Se

PAR

JOBS
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Pyaar Kiye Jaa’ celebrating life and its
joys.

With most people locked in their houses
and no music concerts happening, we
decided to get the artistes to perform
on air. That gave birth to “Ghar Baithe
Concert” where we got a line-up of
some of the biggest names in the
industry to create on-air concerts.

We were true boredom busters when
we created interesting sketches -
single episode video shows - in 11
different languages across the country
which got us millions of views.

Our award-winning Bangla Suspense
story-telling format - Sunday Suspense
- completed 11 years in 2020 and
we celebrated this landmark with a
special episode ‘Feluda Darjeeling
Jawmjomat’. The other middle-class-
mum and son series called “Oh Maa-
Go" which is a huge pull for all age
groups had an interesting integration
with dating app Tinder, and crossed
1 million views in 7 days.

Even the lockdown could not prevent
us from thinking about the planet. We
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continued our long-continuing activity
called Mirchi Tree Idiots. This time we
took a leaf from the Prime Minister and
added “atmanirbhar” to it where we
urged listeners to step out and plant
trees on their own.
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and knock out the lockdown boredom
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Is also avallable on
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| SOLUTIONS -
REVENUES NOT

LIMITED BY RADIO

Solutions is a key part of our strategy.
Instead of selling plain vanilla ad
inventory to advertisers, we understand
their marketing challenges, and develop
solutions for them. Unlike most media
companies that develop solutions using
their own medium, we offer solutions that
go beyond radio and include other media
such as print, TV, OOH, on-ground, digital
and social media as required. We even
include assets that don't belong to us.

We not only develop solutions but also
execute them. This “one-stop-shop”
gives us a seat on the high table with the
advertiser. Our bespoke creative solutions

have helped us build strong customer
partnerships. We are briefed by advertisers
ahead of time; our solutions are accepted

backed by an efficient execution capability  even before the brief is put out for others.

One of the challenges in Solutions is
generating adequate gross margins. Over
the years, we have succeeded in raising
margins and in the year gone by, our gross

margins were more than 50%.
a aa

Dhara

is proud to announce a new anthem for

“Be Vocal, Buy Local”

in association with

Keeping the needs of our advertisers in
mind, we have created several products that
lend strength to our solutions business. No
other radio broadcaster has such a range of
products:

Impact properties:

L "“.-'\.-:I'r:!'..ﬂi:'_.

Wavemake:
Over the years we have created several

impact properties using TV, on-ground
activations & concerts. Some examples of
our large format TV impact properties are
Mirchi Music Awards in 8 languages (India’s
biggest award show - bigger even than film
award shows), Mirchi Top 20 (a countdown
of the most popular songs), Mirchi Cover
Star (India’s biggest digital talent hunt for
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