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Dear Shareholders,

I am pleased to report that your Company achieved its best performance in

1996-97 despite an overall slow down of industrial growth in the country. Sales recorded a strong

growth of 48% over the previous year. This helped us not only to cross the Rs. 100 crore mark but

t reach a healthy turnover of Rs. 120 crore. With increased sales, the gross profits of the Company before

I interest and depreciation is higher by 34% at Rs.21.25 crore. The net profit of the Company is higher

by 54% at Rs.6.72 crore. In view of the satisfactory performance, the Board has recommended a higher

| dividend at 17.5%.

The impressive performance was achieved due to various growth initiatives taken by the Company.

I All our existing products and brands continue to perform well. The Readyshaver business under both

the GILLETTE and the 7 O'CLOCK brand continues to grow strongly with sales growing by 83% over tfie previous year. It is a matter

of great satisfaction to me that your Company launched the latest state-of-the-art GILLETTE SENSOREXCEL Shaving Systems in India.

The launch met with an excellent trade and consumer response. This product offers the latest shaving product to the Indian consumer.

ISP now offers a wide range of products to the Indian consumers in the field of blades and razors from the conventional double edge

blades to Readyshavers and Twin Blade Shaving Systems. This fulfils our commitment of providing a wide product mix including the

latest shaving products to millions of consumers in our country.

Besides SENSOR, the Company strengthened its presence in the shaving preparations market through the launch of new shave

cream and foam. Our entry in the Tooth Brush market, under the well known ORAL-B brand continues to grow significantly with new

products being added at regular intervals. I believe Oral Care to be an important area for the Company and the Company aims,

therefore, to continue to expand the distribution and sales in this product category.

Marketing and distribution are the key elements to achieve success for a consumer product company like ours. We attach

considerable importance to this and this is why we have substantially increased our advertisement budget. As a Company, we have

strong and dynamic sales and distribution organisation. In the current year we have expanded our distribution network to reach

smaller towns and villages. We shall continue to expand our distribution even further.

The growth-oriented Central Budget announced by the Finance Minister, followed by further liberalisation in the fmport-Export

Policy and a conscious decision to lower the interest rates is expected to give a fillip to the economy. These factors along with our

strong brands and new product launches will help the Company to continue its growth strategy and improve upon its performance

in the coming years.

As I mentioned in my previous reports, your Company is a firm believer in Total Quality Management principles. We continue

to focus on spreading these principles throughout the Company.

Our key strengths are our employees and their commitment to the progress of your Company. On your behalf I would like to thank

them and look forward to their support in growing the Company even further.

I would also like to thank you, our shareholders, for your continued support and confidence.

Best wishes,

S.K. PODDAR

Chairman

www.reportjunction.comwww.reportjunction.com

http://www.reportjunction.com
www.reportjunction.com
http://www.reportjunction.com
www.reportjunction.com


M . . . - . • • - . . - - - - i • • • - , . - , • • . • . . . . , . . . n
]0/ /̂ !̂ ^̂ ^ rfjpfe^ S^so^^^p^sw^sfulshcM^^tems in.the history of The ''

Sen iorExcel enhance s th<^ revolutionary iprin(j mounted twin blade technology introduced by &ILe*

' '- ! ' '14 1 reors '-.of Irie searxfi. {7 he /ouricft !c'ihf&ef ^evolutionary ̂ prbd• : :- . - • • . - : ^ . : - : ' - * • - ' ' - - '-

%'mm

ffirms ISP's commltmei 9,
' • '

ff-:-:.a. .v-v f

www.reportjunction.comwww.reportjunction.com

http://www.reportjunction.com
www.reportjunction.com
http://www.reportjunction.com
www.reportjunction.com


ERVICES - Annual Reports Library Services - www.sansco.net

W llette Company were introduced in the Indian market in December 1996.

jfe ?nsor. The product operates under 29 patents and is the culmination of

/fj|f 9
iye me Indian consumer the latest state-of-the-art world class products.

iM

3ft"'

• _*!'<* &
)i*t v *
H •* ' *

rV. « i

www.reportjunction.comwww.reportjunction.com

http://www.reportjunction.com
www.reportjunction.com
http://www.reportjunction.com
www.reportjunction.com


> >

www.reportjunction.comwww.reportjunction.com

http://www.reportjunction.com
www.reportjunction.com
http://www.reportjunction.com
www.reportjunction.com


ices - www.sansco.net

,- 1- . ' I -• '.' ."' '• •'. '•?; ,• • ,1 " • ••'', ", .' • *-"- *<!

ato excellence has been the hallnfark of ISP's "people developnsnteffcrts. At ISP
w _ _. ' • • • • : . ' . ; ) • • X4" .!,•*.>./. •' * '•-••ttv- ; .•..•---,-;>' .";,v-;>

rCp' g/i performing people in every discipline in me Company. Innovation, employee

ff^ i developing an organisation with world class managers capable of driving L—:-^

NOW IN IN,

www.reportjunction.comwww.reportjunction.com

http://www.reportjunction.com
www.reportjunction.com
http://www.reportjunction.com
www.reportjunction.com


iSP's dual brand strategy in Shaving and Grooming with the

r i . .
isfrong I j >resonce 7n the Readyshaver segment; Th

. • • ' , ' ! • **' f f ! I"" I f,:'. ,>»• tft *- . . . - , / ' . *J, . j;.t # • I -" .'; '. •** . . : • ] ;•
;- "i •>!• • ' b'-JjL^il il^':-v" jt^Ji-:'v^""-''"A; j-' 'including Readyshavers and Lather Shave Cream.
' - - • i •,!:*!.-. --'I. •* n, I'Js-fc- • v ...vA'A-'K.-., • . ! • • . - . . : • i1- •

i -<p • . . , • • . •„ • . >•-—-. - . , . • • - i -
shaver segment; The 7 O'clock brand confinu
, . ;.t • I -" .'; '. •** . .:• ;• * >. - •! - • ' - • y v*i+ 1 . ,. ' : . , . .- . 'O.'

www.reportjunction.comwww.reportjunction.com

http://www.reportjunction.com
www.reportjunction.com
http://www.reportjunction.com
www.reportjunction.com


SANSCO SERVICES - Annual Reoorts Lil

shown handsome returns, with a comprehensive product.^

i the introduction of Gillette SensorExcel, after Establishing a

ng growth helped by the introduction of new products

K* " :•

V**

GilkHe. .
•i, • - - , - • Sxeel.

www.reportjunction.comwww.reportjunction.com

http://www.reportjunction.com
www.reportjunction.com
http://www.reportjunction.com
www.reportjunction.com


SSOl 39NVH3)G Q N V B l N i 'NQIItf

903S

6669

OCE8

9Z6U

S1H9MW9/H

S 3 1 V S

www.reportjunction.comwww.reportjunction.com

http://www.reportjunction.com
www.reportjunction.com
http://www.reportjunction.com
www.reportjunction.com

