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Forward looking statement
In this Annual Report, the forward-looking information if any, is for enabling investors to comprehend our prospects and take informed investment decisions. 
This report and other statements - written and oral - that we periodically make contain forward-looking statements that set out anticipated results based on the 
management’s plans and assumptions. We have tried, wherever possible to identify such statements by using words such as ‘anticipate’, ‘estimate’, ‘expects’, 
‘projects’, ‘intends’, ‘plans’, ‘believes’, and words of similar substance in connection with any discussion of future performance.

We cannot guarantee that these forward-looking statements will be realised, although we believe we have been prudent in assumptions. The achievement of 
results is subject to risks, uncertainties and even inaccuracies in our assumptions. Should known or unknown risks or our uncertainties materialise, or should 
underlying assumptions prove inaccurate, actual results could vary materially from those anticipated, estimated or projected. We undertake no obligation to 
publicly update any forward-looking statements, arising as a result of new information, future events or otherwise.
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Business, we believe, 
mirrors life itself.
In all of nature, progression, innovation and transformation 
go together. And the urge to transform begins with a simple 
question: ‘Can we do better?’

For more than five decades, we, at hsil have been asking 
the same question to ourselves. 

Such self-questioning has enabled us to focus on 
premiumisation across Building Products Division and 
Container Glass Division.

Explore new horizons in products and services in line with 
customer aspirations.

Embrace advanced technologies and launch new brands 
to reach more customers and drive greater market 
penetration.

The result is profitable operations despite challenges 
and consistent leadership in two large business verticals, 
touching people’s lives and aspirations in diverse ways.

For progression and innovation to happen, transformation 
must continue unabated.

Therefore, 
transformation 
matters at HSIL.



Transformation drives 
tangible value
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Can we create a 
unique experience ?

At HSIL, we believe, discerning 

customers do not seek mere 

products and services to enhance 

their lifestyles. They look for 

experiences, which are out of 

the ordinary. A simple, accessible 

moment of happiness. That’s why we 

try to create unique experiences for 

customers, who will never settle 

for anything less.

We live in an integrated world, 
where one good idea takes 
seconds to travel across 
borders, grabbing eyeballs 
globally. It inspires people 
and shapes lifestyles. To retain 
mindshare in such a world, 
we focus on premiumisation. 
Indian customers are no less 
well-informed than those in the 
West. They embrace lifestyle 
brands that match their 
personality and perspective 
on life.

Our Building Products Division 
has launched various premium 
and super-premium products 
to suit the aspirations of 
customers. HSIL’s flagship 
brands include hindware, 
hindware Art, hindware Italian 
Collection and Benelave for 
various products. Going a step 
further, we have launched the 
luxury brand ‘QUEO’.

4



Brands
QUEO: A newly launched 
high-end luxury sanitaryware 
international brand from the 
portfolio of our subsidiary 
in Europe. The QUEO brand 
is symbolic for design, style, 
aesthetics and distinctiveness 
with a bouquet of products in 
sanitaryware and bath fitting 
segment.

Amore: Amore is a sub-brand 
with a fresh bath collection 
in the wellness range. The 
product targets wellness 
customers by virtue of its 
technology excellence and fine 
craftsmanship. 

Hindware Art and 
Hindware Italian 
collection: A premium 
and high value-added products 
under the brand – hindware 
Italian Collection and hindware 
Art with a wide range of 
building products.

Benelave: HSIL has forayed 
into premium bath fittings 
under the brand Benelave.
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Customers express this emotion in 
multiple ways, when they choose 
products or services. At HSIL, we 
agree. That is why we focus on 
creating products and services 
that give our customers the special 
feeling of exclusivity.

Our product development is 
based on extensive market 
survey and rigorous research. 
Customer aspiration serves as 
our inspiration to create better 
products and services that 
exceed their requirements. It is 
the very first step in the process 
of innovation across all our 
Divisions.

We have concentrated on 
diversity (low to medium to 
high-end) across all product 
categories (sanitaryware, 
faucets, kitchen appliances, 
tiles and extractor fans) in the 
Building Products Division. 
Similarly, in the Container 
Glass Division, we have 
started manufacturing special 
coloured bottles and chemical 
and light-weight bottles to 
expand our market share.

“I am different, so are 
my requirements”

6



Launched two ranges of 
luxury bathware from QUEO- 
F- Novela and F- Lavabo. 
Moreover, introduced eight 
product series that include the 
F-Morwen, F-50 and F-Concept.

Hindware caters to the high-
end tiles market with its recent 
launch of 3D Travertino HD 
– using Italian technology. 
These tiles are acquired from 
different sources that are using 
advanced technology and 
processes to produce premium 
products.

Only manufacturers of coloured 
bottles in India. This will act 
as an import substitution and 
improve realisations. Equipped 
with facilities to manufacture 
chemical and light weight 
bottles. HSIL also forayed into 
PET bottles, caps and closures 
with acquisition of Garden 
Polymers Private Limited 
(100% subsidiary). 

Launched high-end ventilation 
fans in the kitchen segment.

Launched two ranges of luxury 
bath collection from Amore, 
Romance and Ambiente.

Launched Automate EWC with electronic function and LED 
showers.

Introduced range of waterless 
urinals – Aquafree, Senso and 
Sensomatic. Also has a large 
range of water saving products, 
Star-rated by IAPMO.

Serving customers’ wish list

Products under QUEO

Environment-friendly 
products

3D tiles Container glasses Kitchen appliances

Products under Amore Innovative products
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The journey is well known. 
Yet worth retelling

Innovation continues 
Leadership too

For more than five decades, we have 
progressed through relentless 
innovation, resulting in sustained 
leadership in India’s sanitaryware 
industry. We are also a frontrunner 
in the domestic container glass 
industry. 

r	T he Company came into 
being in 1960 as Hindusthan 
Twyfords Limited, joint 
venture with Twyfords 
Limited of UK

r	 Pioneered the concept of 
Vitreous China sanitaryware 
in India

r	V entured into the container 
glass business through the 
acquisition of The Associated 
Glass Industries Ltd. in 1981

r	O ur commitment to create 
unmatched value for 
customers and meet the 
dynamic consumer demand 
has transformed HSIL into 
the leading player in the 
industry

8
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