
EVERY DREAM 
     FINDS A HOME

Thirty Ninth Annual Report 2015-16
This annual report is printed on Eco-Friendly paper



When it comes to fulf illing dreams, we are always at the forefront. As our country is poised for a 

giant leap forward with relevant policy changes, women empowerment, new age startups and 

many more firsts coming in, we have resolved to ensure  that  dreams continue to be nurtured.  

Nothing gives us more joy than helping you create your own space, whether it is a dream home or a 

work space. We at HDFC, with over 39 years of experience, understand individual needs and help 

actualise these dreams.

HDFC is committed to lending its support, expertise and experience to every individual who 

nourishes a dream. Because for us, it isn't just about home loans, but it's about building 

relationships. Over the years, HDFC’s driving force has been to identify, address and customise 

products and services to suit an individual's needs. So far we have helped over 5.4 million families 

fulf ill their dreams. And it is our constant endeavour to reach out to every corner of India, till every 

dream f inds a home.

HDFC received the following awards and accolades during F.Y. 2015-16:

•  Ranked amongst the top 10 Best Indian Brands 2015 by international brand valuation firm, Interbrand 

•  Top Indian Company in the ‘FIs / NBFCs / Financial Services’ category at the Dun & Bradstreet
    Corporate Awards 2016. The Company has won this award for the eighth time in the last nine years

•  Awarded the CIBIL Data Quality Award 2016

•  Awarded the 'Best Home Loan Provider of the Decade’ at the CNBC Awaaz Real Estate Awards 2015

•  94.3 MY FM Stars of the Industry Award for Excellence in Home Loan Banking 2016 for the 
    second consecutive year

•  Gold award for the Annual report and the Wall Calendar at the ABCI awards 

•  ‘AAA’ rating for HDFC Deposits by CRISIL & ICRA for the 21st consecutive year

•  Ranked amongst the world’s largest 500 companies in ‘Top Green Companies in the World 2016’ 
    on corporate sustainability and environmental impact by Newsweek
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ANNUAL GENERAL MEETING (AGM)
Day/Date: Wednesday, July 27, 2016  Time: 3.00 pm
Venue     : Birla Matushri Sabhagar, 19, New Marine Lines, Mumbai 400 020.

E-VOTING PERIOD
Commences on: Saturday, July 23, 2016 at 10.00 am
Closes on           : Tuesday, July 26, 2016 at 5.00 pm
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DREAMS
ARE EVOLVING
We live in exciting times. Everything around us is constantly changing. Government policies and 

a pragmatic approach by financial institutions have awakened hope in millions of hearts across 

the country. There is a steady rise in income and many more are aspiring to own their dream 

home. And, we continue to serve a rising India with our tailor-made products and services for all 

segments of the society.
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DREAMS, FASTER
To reach out to our customers, HDFC is now present on all the prominent digital and social media 

platforms. A strong customer-centric networked organisation is in place to enable quick and easy 

dissemination of information about products and services. State-of-the-art technology and 

security mechanisms make online interfaces convenient, speedy and reliable. Our focus is on 

enhancing user experience and providing seamless access to all our services.
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HER DREAMS
MATTER
The woman of today is strong, independent and plays an equal role in decision making. Education, 

employment and entrepreneurial opportunities have raised the bar for women. Women are now 

signif icant contributors to the family income. This shift in perspective has prompted housing 

f inance institutions to design products that are women-centric. Saluting the spirit of modern 

women, HDFC introduced a customised product for women: Women Power - A home loan 

for women at a special interest rate.
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DREAMS, BIGGER
Entrepreneurial ventures are trending in India as technology startups and e-commerce booms. 

Growing businesses demand bigger spaces. Believing in their dreams, we partner their aspirations 

and vision with HDFC’s Commercial Premises Loan and other non-housing loan products.
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DREAMS ARE
EVERYWHERE
Dreams continue to f lourish across the length and breadth of the country. HDFC aims to give them 

wings with customised loan products like Rural Housing Finance and HDFC Reach, coupled with a 

wide distribution network. The front-line is well-trained to understand and address every individual’s 

loan requirement.
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As the pioneers in housing f inance, HDFC has empowered over 5.4 million families 

to create their own space. We are overwhelmed to have been a part of their journey. 

Every dream fulf illed is truly an achievement for Team HDFC. We are focussed and

moving ahead, fulf illing every dream along the way.
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