


To improve the quality of life by making available products of                                

highest quality at affordable prices.

To ensure that quality becomes a habit, a commitment that finds expression at 

every stage from production, testing, marketing to employee relations.

To be a research based globally known company present in                                         

all continents of the world.

To continue to be quality driven, research based, focused                       

pharmaceutical company.

To adapt and assimilate cGMP (Current Good Manufacturing Practices)           

with strict adherence to environment safety.

To build on the trust generated by the medical fraternity.

To share management goals with employees and celebrate                      

corporate successes with them.

VISION

MISSION

HR EVENTS AT  INDOCO









Spera is relatively a new marketing division, yet contributing to 10 per cent of 

the total domestic sales revenues in a short span.  Among Specialties, the GP 

(MBBS) & Non MBBS segments contribute a major prescription share of this 

division at 50 per cent followed by Pediatricians and Gynecologists. 










