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MESSAGE FROM THE TOP MANAGEMENT

Indoco keeps alive its CSR mission by reaching out to the needy with focus on the welfare of 

women, the aged and children. We are striving hard to make a positive impact on the society 

and thereby creating better lives for a brighter future. 

Thanking you all,

The year witnessed extreme disruption in the global economy on account of the Covid-19 

pandemic. Indoco exhibited tremendous resilience and perseverance to succeed in spite of all 

odds. Facing the catastrophic environment was not an easy task, but Indocoites demonstrated 

full support, commitment, teamwork and competence, which enabled the Company to achieve 

very good results. We are extremely proud of Team Indoco and our heartfelt gratitude to all for 

standing with us during these difficult times.

We express our gratitude to all our Stakeholders, including, shareholders, customers, bankers 

and the medical fraternity for their support and trust in us. We thank all Indocoites for their 

contribution and trust, which we value the most.

In US market, the Company launched eleven products, one of them being the first and only 

generic. We also received six ANDA approvals during the year.

Dear Stakeholders,

Indoco is committed to building a healthier world by providing quality medicines made 

available at affordable price. In these challenging times, we have enhanced our supply chain 

and manufacturing facilities, to ensure continuous supply of medicines to needy patients. 

Overall, the Company grew by 12.8 % with revenues at ̀  1217 crores, as against ̀  1079 crores in 

the previous year. Domestic Formulation Business de-grew by 9.8 % with revenues at ` 619 

crores, as against ` 686 crores of previous year. International Formulation Business grew by   

66.2 % with revenues at ̀  492 crores, as against ̀  296 crores of previous year. The International 

Business recorded a healthy growth during the year post the resolution of regulatory issues, 

however, the India business witnessed de-growth due to environmental challenges. 

Earnings Before Interest, Taxes, Depreciation, and Amortization (EBIDTA) to net sales is 18.4 % 

at ̀  223.6 crores, compared to 11.4 % at ̀  123.3 crores, last year. Profit After Tax (PAT) is 7.6 % at   

` 92.4 crores, as against 2.2 % at ̀  24.2 crores, last year. 

In the Domestic market we launched nine new products (SKUs), four in Anti-Diabetic, two in 

Anti-Infective and one each in Stomatological, Cardiac and Vitamin/Mineral/Nutrient 

segments. Of the nine new products, two are in the acute, one in sub-chronic and six in the 

chronic segment. Amongst these are a couple of new products, which were launched for the 

treatment/prevention of Covid-19. 
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A NEW BRAND IDENTITY 

The new identity captures our core values and the younger, bolder and dynamic nature of Indocoites. Our 

core values emerge from a story that started in 1945, when Late Mr. Govind Ramnath Kare founded 'Indo-

Continental Trading Company'. A story that is closely related to the Independence of India in the year 1947, 

when just 7 days after independence, we imbibed the Core Indian Values of "Respecting and Accepting 

Challenges". Our founder respected the Indian Government's decision to manufacture indigenous 

products and accepted the challenge to manufacture drugs in India, and so INDOCO REMEDIES LTD. was 
rdborn on 23  August, 1947.

The Core Values followed by our Chairman, Mr. Suresh G. Kare, became the Vision of Indoco that has given 

direction to Indocoites for over 5 decades. A Vision that has breathed life in our Mission to heal and protect 

lives of billions of hearts across the globe. Indoco has grown and evolved over seven decades. We felt that 

the time was right for a change, and to have a brand new logo that narrated our story.

The gently curved lines in the logo font Indoco, represents Indocoites who have unique strengths and bring 

in different dimensions and variety of intelligence, yet smoothly move together, like the Logo, towards one 

goal. The goal to provide the best in class quality healthcare to patients in India and across the globe.

The emphasized IR emblem in the logo represents the Younger, Bolder, Innovative and Dynamic nature of 

Indocoites. The bowing R of Remedies indicates the respectful bow to the Heart of India, atop the I, to bring 

out our Core Value, "Respectfully Indian at Heart, Global in Vision".

The colour blue in the Logo represents Trustworthiness, Strength and Confidence of Indoco. The central 

indent of the Indoco font to the IR Emblem represents the fine balance between respecting and accepting 

challenges, a virtue of Indocoites.

We are proud to announce the launch of our new corporate brand identity with a redesigned logo. This new 
thidentity comes with Indoco entering into its 75  year of operations and at a time when the Company is on 

the verge of an unprecedented zeal for growth in its domestic and global operations.



OUR LOGO STORY

We are



OUR LOGO STORY
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