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Corporate Office - 

Domino’s Pizza India

B – 214, Phase II, District 

Gautam Budh Nagar

Noida – 201 305

(Uttar Pradesh)

Phone : +91-120-409 0500

Fax : +91-120-409 0599

Corporate Office - 

Dunkin’ Donuts India

B - 24, Hosiery Complex, 

Phase II

Noida – 201 305 

(Uttar Pradesh)

Phone : +91-120-459 9460

Fax: +91-120-459 9489

Regional Office 

Addresses 

NORTH REGIONAL OFFICE

Domino’s Pizza India

AF 1-3, AF 46, 47, Aditya City 

Center Mall, Plot No. C/GH - 3, 

Vaibhav Khand, Indirapuram, 

Ghaziabad – 201 014

(Uttar Pradesh)

Phone : +91-120-439 6900

FORWARD-LOOKING STATEMENTS

Certain statements in this document may be forward-looking statements. Such forward-looking statements are subject 
to certain risks and uncertainties like government actions, local political or economic developments, technological risks, 
and many other factors that could cause our actual results to differ materially from those contemplated by the relevant 
forward-looking statements. The Company assumes no responsibility to publicly amend, modify or revise any such 
statements to reflect subsequent developments, information or events.

EAST REGIONAL OFFICE

Domino’s Pizza India

11A, East Topsia Road, 3rd & 4th 

Floor, Parama Building, Beside 

Mirania Boating Complex, Kolkata 

- 700 046 

(West Bengal)

Ph:  +91-33-4418 2200 

WEST REGIONAL OFFICE 

Domino’s Pizza India

Office No. 101 & 102, Ground 

Floor, Timmy Arcade, Makwana 

Road, Marol Naka, Andheri (E), 

Mumbai – 400 059 (Maharashtra)

Ph: +91-22-4261 1500

SOUTH REGIONAL OFFICE 

Domino’s Pizza India

1573, 1st Floor, Sector 1, AGARA, 

HSR Layout, Bangalore – 560 102 

(Karnataka)

Ph: +91-80-2572 0347, 48, 49

CENTRAL REGIONAL OFFICE 

Domino’s Pizza India

7th Floor, A Wing

Shriram Shyam Tower, Kingsway,

Nagpur - 440 010 (Maharashtra)

Ph: +91-712-662 6300
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This year, a huge number of our 
shareholders will be logging on to
www.jubilantfoodworks.com/investors/ 
financial-information to read our Annual 
Report online. The experience will not only 
be a more engaging and enriching one, but 
also a greener & environment friendly one, 
helping us contribute towards significant 
paper saving.

Going the e way Scan the bar code 
to view our Annual 
Report online:
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Our yesterdays were spent in writing ‘achievement’ on today’s timeline. Today, we are writing 
the same on tomorrow’s timeline. Our deeds spell investment, expansion of our network, product 
innovations and new avenues to connect with our consumers and delighting them. Our aim is to 
successfully reach out to more places and more people to transform ourselves into a bigger and 
better brand. We are reaching out towards sustainable long-term success of the organisation and 
the brands under its umbrella.

“A timeline is an interval between our intent, deed and 
joy of achievement”

We believe these deeds will lead to an achievement 
for us and our stakeholders tomorrow, such is the 
confidence we have in ourselves.
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Today, we are an organisation with:

Writing

history on tomorrow’s 
timeline

70%+
share in the organised chain 

Pizza market in India 
(as per Euromonitor data 

published in 2014)

Food Service Company to 
successfully launch online and 

mobile ordering nationally in India 
with 20%+ delivery orders online

1st
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6.4+ 
Million Fans on our 

Domino’s Pizza 
Facebook page

152 
cities in which Domino’s Pizza 

Restaurants are present  
(on May 19, 2014)

06
out of top 10 Domino’s 

Pizza Restaurants 
globally in terms of 

number of Pizzas sold 
are from India 

08
Million pizzas sold 

every month across 
our Domino’s Pizza 

Restaurants

749
Domino’s Pizza Restaurants across 

the country (on May 19, 2014)

29
Dunkin’ Donuts 

Restaurants 
(on May 19, 2014) 

 Fastest growing 
franchisee in Domino’s 
global network of 72 

countries

biggest Domino’s 
Pizza franchise 

country in the world 
outside the US

2nd
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We are confident that our investments today will make us bigger 
and better, tomorrow. Expansion, thus, is our key mantra for 
tomorrow. As a result of this agenda, we went into FY2014 with 
a strong focus on expansion for both our brands, Domino’s Pizza 
and Dunkin’ Donuts. 

Writing

expansion
on tomorrow’s timeline

 new cities were added 
to our geographical 
spread

27

commissaries across 
India, well equipped 
to cater to the ever 
increasing demand, and 
also to support our 
expansion plans

06

When we began catering to the 
burgeoning market of more than 
1 Billion people, we knew that the 
potential existed for a large network 
of restaurants. 

We expanded our Domino’s Pizza 
Restaurant network to 700+ 
restaurants in 152 cities in India in 
less than two decades. Of these, 
90 cities are one restaurant cities, 
indicating a huge opportunity for 
more restaurants in the future in 
these and many more similar cities. 
Dunkin’ Donuts made its maiden foray 
into Western India with the opening 
of 2 (two) restaurants in Mumbai (on 

May 10, 2014), thus taking our Dunkin’ 
Donuts Restaurants count to 29. Our 
Dunkin’ Donuts brand now reaches out 
to consumers in 10 cities, charting a 
growth plan that is totally geared for 
the future.

During the year, we commenced 
construction of new manufacturing 
location/commissaries in Nagpur, 
Hyderabad and Guwahati, and also 
initiated the process of relocating 
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and offers a variety of all-day part 
food menu that includes burgers, 
sandwiches, coffee, salads etc. It is 
positioned as a young adult’s cafe´ 
with mature fare and a new way of 
treating consumers. We expanded 
into entire new product category, 
Dunkaccino-range of blended Cold 
Coffee, Burgers and Salads to build 
a strong all-day part menu so that 
there are differentiated offerings for 
consumers to walk in the restaurant at 
any hour of the day. Also, the launch 
of Wicked Wraps (in May 2014) takes 
the agenda forward by creating a new 
consumption opportunity of light meal 
for occasions in between meal times.

While in existing markets, focus is 
on increasing the penetration and 
frequency of ordering, in new markets 
we initially focus on attracting new 
consumers to drive penetration. 

our Noida manufacturing location/
commissary to a larger premise. As 
on date, we have six state-of-the-art 
manufacturing location/commissaries 
across India, well equipped to cater to 
our ever expanding network. 

We continuously seek to expand 
occasions for ordering Pizza. We 
cater to celebratory occasions like 
anniversaries, birthdays, family get 
togethers etc., and have expanded 
into meals specifically for kids, 
through launch of Junior Joy Box. We 
are also in the process of expanding 
our relevance by introducing offerings 
that can be consumed any time of 
the day. The success of this strategy 
is endorsed by the commendable 
increase in our non-pizza sales. 

We have been continuously 
expanding our menu to offer more 
locally inspired and region-specific 
offerings, which resonate with locally 
popular flavours, thus increasing the 
propensity of consumption by existing 
and new consumers. 

Dunkin’ Donuts is positioned in the 
sweet spot between a QSR (Quick 
Service Restaurant) and a cafè, 

At JFL, expansion means 
more than additional 
restaurants.  It is 
a story of catering 
to a larger set of 
consumers, with more 
menu innovations, more 
occasions to order for 
delivery or dine in, and 
more opportunities to 
consume our offerings 
any time of the day. 
It is an agenda that 
is self-sustaining and 
growth-oriented.
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JFL believes ‘Innovation’ is an 
important pillar for growth and key 
for maintaining a competitive edge. 
By writing innovation on tomorrow’s 
timeline, we are able to increase and 
sustain our consumer relevance. 
During the year, our innovation 
was focussed on new restaurant 
design and formats, new products, 
marketing strategies and operational 
efficiencies.

We adopted a new restaurant design 
‘Pizza Theatre’, an innovation that 
has been steadily gaining popularity 
in Domino’s world. This new design is 
interactive, vivid and brings the pizza 
making process into the forefront for 
our consumers delight. As on March 
31, 2014, we had total of 69 Pizza 
Theatres and we plan to augment the 
number in the coming years. 

innovation
Writing

on tomorrow’s timeline
We also innovated with a new flexi 
Restaurant format (small kiosk). The 
kiosk serves as an additional order 
taking station, away from restaurants 
but around a high footfall area. The 
orders from these kiosks are served 
by nearby restaurants. This format is 
in the initial stages of experimentation 
for viability and sustainability. During 
the year, we launched 9 (nine) such 
combinations. We are also looking 
forward to more flexi format 
restaurants at transit locations such 
as metro stations, tourist hubs, 
IT parks, multiplex, etc., aimed at 
catering to different consumption 
occasions. 

Dunkin’ Donuts new positioning “Get 
Your Mojo Back” is a reflection of 
our desire to give our consumers an 
offering that helps them fight the 

programmed nature of their lives. It 
is manifesting in every aspect of the 
brand starting from product strategy, 
communication, culture and consumer 
service attitude. In line with this new 
positioning of Dunkin’ Donuts, we 
have refreshed our Dunkin’ Donuts 
Restaurant designs.

Our marketing strategy for Domino’s 
Pizza was aimed at augmenting the 
new positioning of ‘Yeh hai rishton ka 
time’. The campaigns such as ‘Pehli 
Kamayi’, offering the perfect way 
to celebrate small moments of joy 
and new product launches such as 
Lebanese rolls, highlighting celebration 
of spicy moments with friends scaled 
up the emotional connect with 
Domino’s Pizza by integrating it with 
the new innovations and offerings. 
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