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WITH A STEP FIRMLY ROOTED IN 
MANUFACTURING AND SERVICE, 
KAMDHENU LIMITED 
STRIVES TO EXCEL EACH DAY BY 
KEEPING THE FOCUS ON MARKETING 
AND BRANDING.
THIS HAS BORNE FRUITS, AS THE DEALER AND FRANCHISEE NETWORK GREW 
MULTIFOLD OVER THE YEARS. THIS INTENT IS A PART OF THE LEGACY AND 
WE WISH TO BUILD A SUSTAINABLE FUTURE ON IT. THAT IS WHY WE CHOSE 
TO EXPAND THE CAPACITY OF OUR STEEL PRODUCTION AND STRATEGICALLY 
REALIGNED OUR DECORATIVE PAINTING BUSINESS TO STAY AHEAD AND BE 
READY FOR THE FUTURE.
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ROCE: Return on capital employed 
ROE: Return on equity

EBITDA: Earnings before interest, taxes, depreciation and ammoritzation
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So how are we getting

READY?
Factors for the

` 

Crore

STEEL REVENUES 

` 

Crore

PAINT REVENUE 
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OUR VALUE-
CREATION 
ENDEAVOURS

Financial capital

Intellectual capital

Human capital

Relationship capital

Social capital

Manufacturing capital

 
 

 

This capital refers to 

 

 Franchises
 Dealers/Distributors

 

 

per annum
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per annum

  

 

 

OUR VALUE CREATION BUSINESS MODEL
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Strategies

ASSET-LIGHT 

OUR PROGRESS REPORT OF 
OUR COMMITMENTS
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OUTPUT CAPITAL
 

 
 

EPS

  

OUTCOME

environment

`

 Franchise Units to manufacture steel

capital
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CREATING VALUES TO BE

ONE 
STEP AT 
A TIME.

Incorporation of 
Kamdhenu Ispat 
Limited

World’s greatest 2015 
amongst Asia and GCC

Asia’s most promising 
brand 2015-16 by World 
Consulting and Research 
Corporation

Indian Power Brand 2016 
awards

World’s Greatest Brands 
2017-18 amongst Asia & GCC 
for steel as well as paints 
division

international 
quality standards

Adopted modern 
technology of 
CRM Belgium to 
manufacture TMT 
steel bars

Production of 
Steel bars

Innovated 
franchisee business 
model

IPO – Listed 
at NSE/BSE

AWARDS AND ACKNOWLEDGEMENT:
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Forayed into 
decorative 
paints business – 
COLOUR DREAMZ

Launched 
Kamdhenu 
structural steel

Name changed from 
Kamdhenu Ispat 
Limited to Kamdhenu 
Limited – positioned 
as a marketing and 
branding company

Launched 
Kamdhenu 
SS10,000 premium 
TMT Barz

Became the 
largest selling 
TMT brands

Own 
manufacturing 
expansion

Launched Kamdhenu 
Nxt – Interlock steel 
for next generation

Board 
recommendation 

paint division
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CHAIRMAN & 
MANAGING 
DIRECTOR’S 
MESSAGE

as both the divisions – steel and paint – performed as per 

 
`
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