MARUTI¢ § SUZUKI
- ’ -7"

AR Sei s Annual Report | Sustainability Report
A BRI R ~ 2015-16







Maruti Suzuki India Limited

Annual Report | Sustainability Report

2015-16

Contents

What does it take to win? 4-23
Aim. High. 6
Stay. Focused. 8
Think. Different. 10
Act. Fast. 12
Guard. Adapt. 14
Collaborate. Synergise. 16
Learn. Innovate. 18
Win. Repeat. 20
What Next? 22
Corporate Overview 24-47
Vision & Core Values 24
Company Profile 26
Product Portfolio 28
Key Highlights 30
A Moment of Pride 32
Quarterly Highlights 34
Message from the Chairman 36
Message from the Managing Director & CEO 40
Board of Directors 44
Executive Management Team 46
Statutory Reports 48-109
Board’s Report 50
Corporate Governance Report 80
Management Discussion & Analysis 92
Business Responsibility Report 100
Sustainability Report 110-157
Financial Statements 158-254
Standalone Financial Statements 160
Consolidated Financial Statements 210













What does it take RieRVils)s




It all begins with this: first the ambition
to scale a peak, and having achieved
it, seeking out a higher one. This never
comes easy. Aiming high has always

meant overcoming exhaustion, pain, fear

and the comfort of past achievements.

The first time Maruti Suzuki sold over 1 million
vehicles in a year was in 2009-10. We have
been moving up ever since. Now, we aim for

2 million vehicles in a year. Even as we do
that, we are fully aware that this is not just
about adding another million. We seek to
enter a new realm, with a completely different
context and fresh challenges of scale and
complexity. We are game for it.
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Stay.

Chance plays little or no role in success.

To win, it is important to focus. To see the

aim magnified 10x. To see more details and
know everything about whatever matters. This
explains our persistent efforts on customer
research, going great lengths to understand,
obtain customer insights and the finer nuances
of the market, conducting in-depth product
clinics to hear directly from those who want to
own a car and equally from those who live and
drive our cars.

Not surprisingly, Maruti Suzuki enjoys a market
share of 46.8% in the buzzing Indian passenger
vehicle market.
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