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INSPIRING HISTORY. ROUSING FUTURE.

The history of an organization instills a sense of identity and purpose in
its people and enthuses goals and strategy that resonate with its culture.
When a company's history is inspiring, it can be deployed as a valuable
explanatory tool in its most familiar form, a narrative, to motivate people
to raise the bar, believe in themselves, to adapt to change, and to overcome
challenges. Simply said, when rich corporate history is shared through
stories, it provides insight into the culture of the company's origin which,
we believe, causes the present and crafts the future.

A young India, largely digitally enabled, is spatially dispersed, extremely
adaptable to change, and demands non-traditional routes for paving its
life-path. We have extraordinary people who make our company the best
it can be for supporting that aspiration. Our history, culture, shared values
and commitment to partnership, remain the platform from which we will
spearhead our next phase of growth in this fast-changing, digitally net-
worked world in a cohesive and non-fragmented manner towards a future
that by all indications promises to an exciting one.

Apart from the balloons and fireworks that usually mark our company's
milestones, a sophisticated understanding of our inspiring history is,
we believe, one of the most powerful tools we possess, to shape this
rousing future.
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MatrimonyBazaar to provide best wedding
services from catering to clothing
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MatrimonyMandaps to help customers find
wedding and banquet halls

MATRIMONY.COM WAS THE FIRST
PURE PLAY CONSUMER INTERNET
COMPANY TO BE LISTED ON THE

STOCK EXCHANGE.
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Dear Shareholders,

On April 14" 2000, when | first launched a-small matrimonial portal for Tamils in USA, little did | realize that it
would one day morph and grow to become the first.internet company to be publicly listed, the only profitable
consumer-internet.company in-the matrimonial space. The response to the portal-was so overwhelming that:it
fueled my passion to embark on a full-fledged matrimonial site. Thus, the birth of Tamil Matrimony.com followed
by other customized sites to cater to the needs of different end users, culminating ultimately with-Matrimony.
com going public and be a:listed Company in Indian‘Stock exchanges from September 2017.:This journey: -
flagged off by an:idea that ignited a-passion which transformed into a purpose --has taken 18 years.

I'am proud-to say that we were able to capitalize on the power of technology and make a significant markasan
early mover in the largely unorganized marriage sector. When we started, the pitifully low internet penetration



