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In the Circle of Life, Marriage is one of the most important decisions, with far reaching implications.

It is the start of a new phase for creating a happy family, through finding one’s Life Partner.

A person goes through hopes, aspirations, excitement, fears in this journey.

To some, finding a life partner is finding a best friend and companion.

To some, it is a natural next phase of life.

To some, it is realizing ambitions together.

To us, it is achieving their purpose.

Adapting to Change, without losing the deep-rooted traditions.

Matrimony.com strives to make this journey enriching, joyful and successful.

Backed by long-standing history and proven leadership.

We come together as one Family and Power Connections for Life.

We are Real, Innovative and Reponsible.

P o w e r i n g  L i f e  C o n n e c t i o n s .

Real . Innovat ive . Respons ible .
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1997

In New Jersey, USA – a 
young programmer named 
Murugavel Janakiraman 
starts a community portal

Launched

The Largest Matrimony 
meet launched

Launched

Launched

W I N N I N G  M I L E S T O N E S

An exclusive 
matchmaking service for 
premium customers

2000
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2008
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WINNING MILESTONES
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»» Elite Matrimony - 
Actor Madhavan 
as brand 
ambassador

»» Dubai office 
launched

»» MS Dhoni is brand 
ambassador of 
Bharat Matrimony

140+ Matrimony Outlets 
across India

2011

Records for largest 
wedding album

2012

Most Trusted Matrimony 
Brand Award

2014

Laadli Jury award 
for portraying 
women positively

2016

2018

2013 Professional wedding 
photography service 
launched

2015 Launched

Company listed in 
Stock exchanges 
(September)

2017
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M e s s a g e  f r o m  c h a i r m a n

Dear Shareholders,

We just completed 19 years of our existence – the last of 
the teens. This is also our first full financial year as a listed 
company. As we enter the next phase of our growth, we aim 
to be “Bigger and Better”. The world is dynamic along with 
its people, demographics and culture, and expectations 
are constantly changing. But one thing has not changed 
for us – the drive to be dedicated to our cause. The mission 
to “Power Connections for Life”. We can do this effectively 
only when we are “Real”, “Innovative” and “Responsible”.

We are Real because we create more than 100,000 success 
stories in a year. The network effect is tremendous with 
more than 4.08 million profiles added in FY19 with active 
profiles of 3.72 million. With over 15 regional portals and 
300+ communities and a retail network of 130+, we are 
unquestionably Real. This makes us the leading provider 
of on-line matchmaking services in India. We are Real also 

because we don’t stop there; we forward to integrate into 
Marriage Services, and aspire to be a one stop platform 
for our customers, aligning to our cause. 

We are relentlessly Innovative because we believe that our 
customers deserve the best. Using robust technologies, 
analytics, and a micro-market strategy with targeted and 
personalised services, we have become a trusted brand in 
the communities we operates in. The iconic cricketer MS 
Dhoni is our brand ambassador. Beyond just marketing, 
MS Dhoni reflects the spirit of equality in marriage, in the 
“Find Your Equal” campaign. This is a social change that 
we want to address.

We aspire to be the most trusted and secure matrimonial 
site that people can use. I am proud that we have 
launched the SecureConnect feature on our site that 
facilitates safe use of the platform by all women members 
of BharatMatrimony.com. This innovative feature affords 
them privacy if they seek it. The initiative also embodies 
our strong commitment towards a customer centric 
approach in conducting our business. 

In our efforts to extend our reach and make it easy for 
people in the Middle East to use our services, I am happy 
to share that we have opened an office in Dubai.

Reflecting on our financial performance, our full year 
revenue stood at ` 348.4 crores. The growth at 3.9% 
was slower than expected due to competition intensity. 
We addressed many of these challenges by stepping up 
marketing efforts and customer-centricity initiatives. 
Marketing expenses in FY19 was ` 81 crores, an increase 
of 45%. Excluding marketing expenses, our operating 
margins stood stable in FY19 as compared to FY18. With 
these initiatives, we ended the last quarter of FY19 on a 
strong note with billing growth of 10.9% qoq. This also 
sets the tone for a stronger FY20, along with increased 
traction in Marriage services.

I thank our talented and dedicated people for their 
unrelenting support towards a noble cause. I also thank 
the Board for their guidance and encouragement, and last 
but not the least, I thank you, the shareholders for your 
trust and support through the year. I look forward to a 
bigger and better FY20.

With best wishes,

Murugavel Janakiraman 
Chairman and Managing Director
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FY19 Revenue 
(in million `)

3,484

FY19 EBITDA 
(in million `)

567

FY19 PAT 
(in million `)

431

Community 

Matrimony Sites

300+

Regional 

Matrimony Sites

15

Retail 

Outlets

134

Active Profiles 
(in million)

3.72

Total Registrations 
since Jan. 2006 

(in million)

34.54

Paid Subscriptions 

(FY19)

7,31,000

FY19 Billing 
(in million `)

3,559

I N  A  N U T S H E L L

No of Associates 
(March 2019)

4,410
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5  Y E A R  P E R F O R M A N C E 
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5 YEAR PERFORMANCE AT A GLANCE
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TamilMatrimony

“My sister registered my profile on the 
site and showed me Arun’s profile. When I 
went through it, I really liked it because 

he was very frank about himself and what 
he is looking for.”

Love bloomed through WhatsApp for Ishwarya & Arun

 A loving family member, friend, or even a co-worker can register on the site to 
help a person find their partner.

KeralaMatrimony

Rakhee and Vineeth - A Tale of Long Distance Love

Mere distance does not have the power 
to shatter unconditional love. Long 
distance love also works when you 
truly love someone.

T H E  R E A L  S T O R I E S
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