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Mishtann Foods Limited is a leading agro-product company in India with its preliminary focus on rich 
quality basmati rice. We offer pure and t grains for people of all ages and tastes, across the world. With 
a broad range of premium basmati rice, our products are found in almost every kitchen, from 
restaurants to homes.

OUR
MISSION

MISSION

We aim to provide good quality of rice without compromising on 
quality. 
We aim to make Mishtann the most reliable Indian brand in agro-
products worldwide.
We aim to create an organisation incorporating the values of 
integrity and dedication.

Our vision is to gratify millions of palates across the globe by 
encouraging the consumption of  Mishtann products.

We envision to enrich the art of gastronomy, thereby spreading 
happiness that knows no bounds. VISION 

GOAL

Our objective is to grow our market share with deep market 
penetration.

Our goal is to maintain a strict control over cost. 
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