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Dear Shareholders

Last year in my first massage to you after coming 1o 'ndia, | had written that India is a dynamic, divarse and
vibrent misrket whene | wou'd ke to drive growth that 1s sustainabie and inclusive. Some peop'e believe that
this is chalenging in India. That may possibly ba trua. However, | perscnally beleve that anyone who
understands the diversity and the rich cuture of the cowntry can corvert this challenge into an opportunity to
Create Shared Value, for society as wel| as for our own business. | continue 1o be confident that we will
achigve this.,

hasts o unigualy placed.

We have grown with India and its people. We understand the needs and aspirations and heve conducted our
business in 8 way thet he!ps improve the guality of ife of all those we touch. This desire to spread heppiness
and wea'lbaing s fundamantal to Mest'd and 5 also the core of Ind@a's culture. Duning the past twenty yaars
thora is a now and growing espiration in india and evan thowgh much has changed in tha couniry those values
have not changed.

The Country needs sustainabe growth, and it has to be inciusive for a arger populstion. YWhile the
Government is doing its cwn to ensure this, we believe that we ane equa’ partners in the procass. Being the
gioba! ‘sader in Nutrition, Health and Welness which has been achieved with the technoogical strength
coming from the 'argest giobal RED network in science based nutrition, Nestié can contribute significantly in
he!ping achieve the common aspiration of a Good Life.

The spirit of Celebration hes @ special meaning in Indias cu'ture. it symbotises success and happiness. Ve,
Mastid team, wil cormtines 1o innovate and ronovate to dedght consumarns delivaring "Good Food, Good Life”
and spreading happinass by “Growth. Inchusion. Lesdership®.

Antonio Helio Waszyk



We are constantly increasing our understanding of the nutritional
needs of families across the income pyramid, to create solutions
that bring Taste, Health and Happiness. Our strong bonds with
consumers are getting even stronger everyday. We'll continue to
innovate and renovate as the leader.

Shivani Hegde: General Manager - Foods

Dairy products are great carriers of nutrition. With our expertise
and heritage in dairy, we offer consumers nutrition solutions and
pleasure for everyday consumption built on the inherent goodness
of milk.

Kurnaran Nowuram: General Manager - Dairy

The bold taste of NESCAFE and its contribution to daily stimulation
is the key factor for the success of our brand. As the market leader,
we see it as our mission to keep providing our consumers with the
joy of really good coffee that helps them to be at their best.

Nili Zur: General Manager - Beverages

Nutrition is an essential pillar for a good quality of
life. It is accepted by science that if you start your
life healthy, the chances for staying healthy is
better.

Gary Tickle: General Manager - Nutrition

The market is evolving. With our understanding of
consumer preferences we continue to grow the
market and take it beyond pure indulgence. We lead
with products for lighter eating and healthy
indulgence.

B. Kannan: General Manager
- Chocolate and Confectionary
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Growth

Milk Products & Nutrition
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Market Position (Valua)

# No 1 in Baby Foods &
Infant Formuls
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Prepared Dishes & Cooking Aids
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= No.2 in Healthy Soups




Growth

Beverages
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