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We are one of India’s leading tile brands and 
have been manufacturing & marketing tiles for 
the last 45 years, since 1977.

We have been running a profitable enterprise 
for decades.

So just  
what is new?
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We have 
initiated 

our journey 
towards

2     |   Orient Bell Limited

‘Making 
Tile Buying 
Easier’.
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Anxiety 1

The journey to a tile showroom 
is a must.

How much would it cost me? 
Which showroom to visit? What 
should I look for? Who can help 
me select the best tile for me? 
Can I get wooden tiles for my 
bedroom? Why does information 
differ so much from one 
showroom to another? Whom do 
I trust?

Anxiety 2

When you finally reach the 
showroom, it’s even more 
confusing.

What size is right? What should 
I choose between vitrified or 
ceramic? What’s the right price? 
How will this look in my room? 
How many boxes of tiles should 
I buy?

Anxiety 3

After you finish buying the tile... 

How do I supervise the mason or 
contractor? How do I know he is 
doing a good job? What if there 
is breakage or wastage? Can I 
drill a hole in the tile?

In today’s  day 
and age, when 
everything can be 
seen, and bought 
from the comfort 
of one’s mobile 
phone… 

…why can’t I have 
the same experience 
for selecting and 
buying  tiles?

Just why?
Tile buying, until today, has always been an arduous journey. And a rather anxious one. Most consumers 
buy tiles once or twice in their lifetime making it even more anxiety-provoking.

Even a project customer, as tiles are only a small portion of his purchase basket, is incredibly anxious 
given the dramatically high impact tiles have on value perceptions.
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At 
Orient Bell Ltd. 
(OBL),
we have started addressing some of these concerns. 

We are addressing a whole lot of 
questions on our website.

Now rather than using your feet 
& elbow grease for buying a tile, 
you can now use your fingers.

Try it!

You just need to visit our 
website, www.orientbell.com

You can even upload the picture 
of the room and try tiles on the 
wall or floor. You can select from 
the thousands of tiles available 
on the website to see the exact 
look of your room and decide on 
your favourite one.

Moreover, each tile can be 
combined with other tiles in 
multiple ways. You can actually 
have a lot of fun designing your 
room with your near & dear.

Now, you can also order your tile 
samples on our website.

Or as an architect download a 
high-res image for modelling.

All from the comfort of your 
chair!

Even those visiting our Tile 
stores will find a cool software, 
Quicklook - that any Channel 
partner can use to visualise, 
tiles in various combinations & 
situations. 

Silently, we have 
been simplifying tile 
buying and  making 
it easier.

Our effort in 
developing 
this unique 
solution has 
drawn the 
spotlight on 
OBL.

Orient Bell’s 
website www. 
orientbell. 
com has 
been 
awarded as 
the website 
of the year.
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We have 
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making our 
business

both
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A liquid business 
makes for a solid 
enterprise. Because 
it gives the muscle to 
transform aspirations 
into reality and 
estimates into 
performance.

Hence, staying rooted 
to the basics, is key to 
sustaining success. 

8     |   Orient Bell Limited

At Orientbell Tiles, we have 
worked on basics. Our 
customers. Our products. Our 
processes. Our working capital.

To surge ahead, we were 
determined to strengthen our 
basics, our foundations. For a 
strong foundation, ensures that 
the enterprise continues to grow 
and create value.

We have invested in making 
better quality products and 
designs. We have rejuvenated 
our portfolio to be relevant 
to current & future needs 
impacting off-takes & sell-outs 
at each of our channel partners.

We have sharpened our focus 
on collection. We brought in as 
much rigour & discipline around 
credit collection as for driving 
revenue.

We have created new 
applications for tiles – to 
rejuvenate the end-consumers’ 
interest and our channel’s 
business… widening and 
deepening our reach across 
markets. Our Anti-viral tiles were 
a first in the market. Our Anti- 

static tiles cater to our reach 
with projects.

We are improving our production 
planning, given that we deal with 
3,000+ SKUs. We are continuously 
strengthening our warehouse 
controls and have implemented 
a transport management system. 
These initiatives allowed us 
to occupy display-space with 
relevant products with speed.

We adhered to this discipline 
of focusing on the basics  
meticulously. 

Today, our working capital cycle 
has improved considerably. Our 
liquidity levels are rising. We have 
pro-actively repaid our debt and 
reduced our interest cost.

Subsequently, we are even 
strategising to fund our growth 
aspirations using internal 
accruals. We have announced 
5 growth projects (providing 
incremental volumes of 5.5 
MSM for ~ C68 crore) which will 
be financed out of our internal 
accruals.

Having made a healthy start, 
the journey is now about getting 
better everyday.

Zero  
Net-Debt 
As on March 31, 2022

18*

Working capital cycle (days)
*on the basis of sales/cost of 
goods sold during Q4 FY22

Annual Report 2021-22   |     9


	Button 6: 
	Page 3: 
	Page 5: 
	Page 7: 
	Page 9: 
	Page 11: 
	Page 13: 
	Page 15: 
	Page 17: 
	Page 19: 
	Page 21: 
	Page 23: 
	Page 25: 
	Page 27: 
	Page 29: 
	Page 31: 
	Page 33: 
	Page 35: 
	Page 37: 
	Page 39: 
	Page 41: 
	Page 43: 
	Page 45: 
	Page 47: 
	Page 49: 
	Page 51: 
	Page 53: 
	Page 55: 
	Page 57: 
	Page 59: 
	Page 61: 
	Page 63: 
	Page 65: 
	Page 67: 
	Page 69: 
	Page 71: 
	Page 73: 
	Page 75: 
	Page 77: 
	Page 79: 
	Page 81: 
	Page 83: 
	Page 85: 
	Page 87: 
	Page 89: 
	Page 91: 
	Page 93: 
	Page 95: 
	Page 97: 
	Page 99: 
	Page 101: 
	Page 103: 
	Page 105: 
	Page 107: 
	Page 109: 
	Page 111: 
	Page 113: 
	Page 115: 
	Page 117: 
	Page 119: 
	Page 121: 
	Page 123: 
	Page 125: 
	Page 127: 
	Page 129: 
	Page 131: 
	Page 133: 
	Page 135: 
	Page 137: 
	Page 139: 
	Page 141: 
	Page 143: 
	Page 145: 
	Page 147: 
	Page 149: 
	Page 151: 
	Page 153: 
	Page 155: 
	Page 157: 
	Page 159: 
	Page 161: 
	Page 163: 
	Page 165: 
	Page 167: 
	Page 169: 
	Page 171: 
	Page 173: 
	Page 175: 
	Page 177: 
	Page 179: 
	Page 181: 
	Page 183: 
	Page 185: 
	Page 187: 
	Page 189: 
	Page 191: 
	Page 193: 
	Page 195: 
	Page 197: 
	Page 199: 
	Page 201: 
	Page 203: 
	Page 205: 
	Page 207: 
	Page 209: 
	Page 211: 
	Page 213: 
	Page 215: 

	Button 7: 
	Page 3: 
	Page 5: 
	Page 7: 
	Page 9: 
	Page 11: 
	Page 13: 
	Page 15: 
	Page 17: 
	Page 19: 
	Page 21: 
	Page 23: 
	Page 25: 
	Page 27: 
	Page 29: 
	Page 31: 
	Page 33: 
	Page 35: 
	Page 37: 
	Page 39: 
	Page 41: 
	Page 43: 
	Page 45: 
	Page 47: 
	Page 49: 
	Page 51: 
	Page 53: 
	Page 55: 
	Page 57: 
	Page 59: 
	Page 61: 
	Page 63: 
	Page 65: 
	Page 67: 
	Page 69: 
	Page 71: 
	Page 73: 
	Page 75: 
	Page 77: 
	Page 79: 
	Page 81: 
	Page 83: 
	Page 85: 
	Page 87: 
	Page 89: 
	Page 91: 
	Page 93: 
	Page 95: 
	Page 97: 
	Page 99: 
	Page 101: 
	Page 103: 
	Page 105: 
	Page 107: 
	Page 109: 
	Page 111: 
	Page 113: 
	Page 115: 
	Page 117: 
	Page 119: 
	Page 121: 
	Page 123: 
	Page 125: 
	Page 127: 
	Page 129: 
	Page 131: 
	Page 133: 
	Page 135: 
	Page 137: 
	Page 139: 
	Page 141: 
	Page 143: 
	Page 145: 
	Page 147: 
	Page 149: 
	Page 151: 
	Page 153: 
	Page 155: 
	Page 157: 
	Page 159: 
	Page 161: 
	Page 163: 
	Page 165: 
	Page 167: 
	Page 169: 
	Page 171: 
	Page 173: 
	Page 175: 
	Page 177: 
	Page 179: 
	Page 181: 
	Page 183: 
	Page 185: 
	Page 187: 
	Page 189: 
	Page 191: 
	Page 193: 
	Page 195: 
	Page 197: 
	Page 199: 
	Page 201: 
	Page 203: 
	Page 205: 
	Page 207: 
	Page 209: 
	Page 211: 
	Page 213: 
	Page 215: 



