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BUILDING THE BRAND

The Provogue brand continues its heritage as India’s No1 fashion label. 

We are continuously evolving design and retail fit-outs and extending the 

geography. Building the brand is at the heart of the Provogue business
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BUILDING RETAIL INFRASTRUCTURE

Prozone-Liberty shopping centres are under construction in close liai-

son with our joint-venture partner Liberty International Plc, a UK FTSE-

100 company with over 30 years of experience in retail infrastructure. 

Our knowledge and specialisation are opening up opportunities for other 

mixed-use retail-centric developments, which will further enhance value
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BUILDING RETAIL FORMATS

Promart, our off-price lifestyle department store, has two locations open 

and has been evolved to include private labels in addition to well-known 

brands, to enhance value. We are opening more locations in cities ac-

cross India to meet demand for value from consumers, who have an 

increasing opportunity to afford and own fashion and lifestyle products
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vision
Provogue will evolve into a 

retail-centric group of branded businesses 

focused on customer needs
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b e l i e v e
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