
ERi¥I€Egi" Annulal"iftgpuiis.Ljln ai i

RANBAXY
LABORATORIES LIMITED

A N N U A L R E P O R T 2 0 0 1

www.reportjunction.com

www.sansco.net
http://www.reportjunction.com
www.reportjunction.com


IANSCQ -SERVICES - Ann

www.reportjunction.com

www.sansco.net
http://www.reportjunction.com
www.reportjunction.com


n''''T!TfTvVNSO:'TQ.fiUfljWiKgl&StM'tAiiii* ' ' ' * *"*mtI '̂-?^:'̂ * u^i/at^i* wj-wsw , V^III^
'

lnnovation...Growth^.Success...
...Experienced Each Day

Our mission to become a Research based International
Pharmaceutical Company has been our driving force over the
years. Market leadership is synonymous with customer
orientation, innovation and strategic agility. We continue to drive
our markets forward by consistently keeping p^ce with cutting
edge technology creating significant value and intellectual
property.

Ranbaxy is ranked amongst the Top 100 global pharmaceutical
companies...In 2001 our US subsidiaries earned the distinction of
achieving the fastest growth in the world's largest pharmaceutical
market. It attained sales of over US$ 100 million within four years
of its operations.

Innovation in all facets of research continued to strengthen our
presence in the domestic and international markets with a specific
focus on technology intensive - difficult to make niche products.
The success is evident with all our overseas subsidiaries delivering
profits this year. With the US$ 1 billion mark within striking
distance, we are now envisioning the new growth horizon, as we
progress towards our cherished mission
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11. Dlpak Chattaraj, President, Ranbaxy Pharmaceuticals Inc.
12. AtuI Malhotra, Head, Global OTC Business & Regional Director, Middle East
13. Rahut Goswaml, Vice President, Strategic Planning & CIO
14. Rajiv Malik, Vice President, Pharma Research and Regulatory Affairs
15. K. Srinlvas, Vice President, API Business & Centralised Purchasing
16. Malvlnder M. Singh, Director, Global Ucensing & Business Development
17. Lallt Ahluwalla, Director, Business Finance
18. Dr. Arun Purohft, Director, Global Marketing
19. Ameet Desal, Director, Mergers & Acquisitions
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Accounts of Ranbaxy

Consolidated Accounts

Accounts of Subsidiaries
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decrease in treasury income di
the year, the overall profits of!
Company based on its robust-

production and marketing h<
increased by nearly 40% compared
to the preceding year
.....In relation to the management of
the Company's precious Human

with the core ethical values of Hie
Company, has been repeatedly
underscored."

— Tejendra Khanna

Tejendra Khanna
Chairman

Dear Shareholders,

At the outset, 1 would like to take the opportunity of sharing with you an
overview of the progress achieved by your Company during the Business Year
ending December 31, 2001.

Since the last few years, your Company has been following a conscious policy
of internationalising its operations to become a significant player on the global
pharmaceutical stage. Your Company has been able to register an increase of
18% in the Rupee value of its sales in the year 2001 (Rs. 20,545 Mn against
preceding year's aggregate sales of Rs.17,367 Mn}. This is in contrast to the
growth in the previous year (2000 over 1999) of 11.9%. Interestingly, for the
first time, aggregate export sales crossed the Rs.10,000 Mn mark and
exceeded aggregate domestic sales. This is a clear indication of the effort to
reach out more energetically to tap global market opportunities.

If we look at the consolidated operations of Ranbaxy Laboratories Limited,
along with its subsidiaries and affiliates operating in a number of overseas
countries, the Ranbaxy Group of Companies achieved global sales of
US$ 600 Mn in 2001 representing an increase of 18% over the preceding year
(US$ 507 Mn). Dosage form sales which embody higher value addition
increased from 73% of the total sales revenue in 2000 to 76% in 2001. This is
in accordance with the strategy of the Company to reduce the proportion of its
revenues from the sale of Active Pharmaceutical Ingredients (API) and
consciously increase the share of value-added dosage form products.

Your Company has identified 6 principal markets for focusing its marketing
efforts. These are: India, USA, UK, Brazil, China and Germany. Of these, the
star performer of the year was USA where dosage form sales rose from
U5$ 65 Mn in 2000 to US$ 113 Mn in 2001, representing an increase of 74%.
Considering the fact that aggregate US sales stood at only US$ 15 Mn in 1998,
the quantum jump to US$ 113 Mn in 2001 is a highly commendable
achievement.

As far as India is concerned, though domestic sales grew at a slower pace
(9.7% in Rupee terms), ex-India export sales rose sharply to cater to thewww.reportjunction.com
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