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SAREGAMA
AT A GLANCE

Pioneer

of Indian Music Industry

Premier

Diversified Content Player

India’s oldest

music label

India’s
youngest

film studio

Content IP rights of

120,000+

songs
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Content IP rights of

5,700+

hours of television serials

Content IP rights of

20+

movies

Revolutionary digital audio
player Carvaan with

5,000

pre-loaded songs

Licensing agreements across

all media
platforms
globally

Segmental Revenue Breakup
Consolidate FY19

90%

Music

\
9%

TV & Films

|
1%

Publication (Magazine)



COMPANY STRATEGY

Rising Fallin Rising
Smartphone Falling Data Pri?: os Individual
Ownership Piracy >INR 3/GB based
450-500 Mn content

Content Consumption thru Legal means Going Up

Indian Internet users 325M people Average data
spend 215 hours listening aonel v e consumption
D I EERHED S online in 2018 went from

5 B music streams in

December ‘18 growing @25% 4 to 8 GB/pm

Greater Monetisation opportunities for
Premium Content IP Owners

ADVANTAGE SAREGAMA

120k songs IP across 18 Indian languages
+

20% Market Share in New Film Music in next 3 yrs

20 Films IP
o

50 New Films over next 3 years

5700+ hrs of Tamil serial content IP
+

1800 hours of new content over next 3 yrs

Saregama’s long term
strategy:

To be a Pure Play Content
Company capitalising on

the global data driven
entertainment boom
Diversified monetisation of
Existing IP to fund IP Creation
for Future

Company’s Strategy

V Monetisation of
Existing IP

o Through greater presence on all
3rd party digital and TV platforms

o Continuous innovation around
Carvaan branded physical products
with embedded music

o Strengthening of copyright
societies

V Building of
New IP

o New film music acquisition across
Hindi, Tamil and Punjabi languages

o Producing Thematic films, with
Story as the only hero, targeted at
youth with primary exposure on
digital platforms in large numbers
with assembly line production
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BUSINESS OVERVIEW
SAREGAMA’'S MUSIC SEGMENT: CONTENT IP LIBRARY

Saregama is the oldest music label in India, with the largest library of song intellectual
property rights under its bouquet. A typical movie has 5 songs. Assuming a music
label acquires 1,000 movies in an year, it will get 5,000 songs. By comparison
Saregama owns 120,000 songs, each digitised with rich meta data behind it, which
helps to digitally manage and organize the library, giving Saregama a big competitive
advantage in its monetisation.

Diversified Library

Hindi Bengali Tamil Telugu Punjabi  Marathi

e i PO
Song Playout of i

53 Bn RetrO Music

Popularity Growing

in a month

Saregama is the oldest music label in India, with the largest
library of songs under its bouquet. Since inception, the company
has continued to expand its catalogue to become the largest
perpetual owner of Indian music sound recording and publishing
(underlying music and lyrics) copyrights across 18 different
languages & Classical Music. Saregama not only has the best
Retro collection across languages, but also owns a lot of new
music. Infact post 90s catalogue constitutes 48% of Saregama’s
overall library, and 29% of its top 5,000 songs. Our music rights
are across global territory and across all media and platforms in
perpetuity.
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Saregama’s Overall catelogue Usage vn)

53,584

FY2017-18 31,663

FY2016-17 10,262

Decade wise breakup in consumption of Songs
2010 Onwards
2001-2010
21% 13%
1991-2000
18% 15%
1981-1990
14% 13%
1971-1980
15% 22%
1961-1970
9% 16%
Till 1960
11% 5%

. Total Song Mix Top 5000 Mix
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SAREGAMA'S MUSIC SEGMENT:
CONTENT IP CREATION

The company has started enhancing its catalogue of Music Intellectual Properties through new film
music acquisitions across Hindi, Tamil and Marathi films with careful selection criteria and high focus

on monetisation and Return on Investment. The selection process is both scientific and intuitive in
nature. It takes into consideration last 3 years track record of the singer, music composer, lyricist, actors,
production house and the popularity of the music genre. This is combined by a music listening session
by the content and marketing teams. The company also continuously re-interprets existing songs
through new age artistes and keep its music alive with the new generation.
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SAREGAMA’'S MUSIC SEGMENT:
CONTENT IP MONETISATION

The company’s evergreen catalogue remains the preferred
choice for digital platforms, brand advertisements, and general
entertainment TV channels films, digital series. Saregama’s music
IP got used 5.3B times in Jan'19 on OTT platforms, You-Tube
videos, radio stations, TV channels, concerts etc.

OTT

Saregama licenses its music to 8 Indian
OTT platforms for online streaming. As
per FICCI report numbers of streams
are growing @ 50% in the FY19 and is
expected to continue the momentum.
The growth is driven by increase in
both number of unique users and
number of songs heard per user due to
cheaper data availability.

Number of OTT Streams vn)

Sarezama sl

is licensed to

FY2017-18 3,008

over 45 OTT

Global Platforms as well

FY2016-17 1,599

PUBLISHING

The company Licenses its music to Television Channels to be used in various television serials,
reality shows, promotions, etc. and also to Production houses to use music in ads running on
Television, Radio, digital including social media. Saregama has created rich meta data behind all
its songs making it easier for content creators to find the best song fit for their situation.
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YouTube

Saregama has 23 channels on
YouTube with a subscriber base

of over 19 Mn subscribers across
its channel. The monthly views on
YouTube have grown from 0.5 Mn
to 300 Mn in a short span of 4 years
for you tube channel view. Most of
these views generate advertising
revenues which are shared by
Youtube in a fixed ration. This also
applies to advertising running on
3rd party content that is using any
of Saregama’s IP (song, lyrics, music
composition, dialogues) within the
video. Saregama has a team of
content experts who constantly
monitor usage of its content by 3rd
party videos across social platforms
and apps. The content utilisation on
this has also increased from 8 Bn to
46 Bnin 3 years. This is also a proof
of the rising popularity of Saregama'’s
catalogue and new content.

YT Channels Views (vn)

!Er"

o -.-u-u-u Vel ™

MUNGDA

Leading

Videos on
Youtube

YT Other Views (mn)

FY2017-18 1512

FY2016-17 660

Societies
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FY2017-18 27,057

FY2016-17 7,951

Saregama also licenses its music library for Public Performance to a collective body called PPL. This society is responsible

for monetisation of library from issuing license for Playing of music in public places & premises and/or by commercial and
other establishments like hotels, discos, pubs, shops, stores, malls, spas, hospitals, offices, amusement parks, any form of
transportation, be it air, road, or train etc. This also includes playing of music at events, shows, parties, social functions, with or
without DJs etc. Revenue generated from issuing license is shared between all music labels.

With performing rights society (IPRS) getting copyright registration, a so far untapped source of revenue is getting opened
up for the company. IPRS issues publishing Licences to Music Users and collects Royalties from them, for and on behalf of
its Members i.e. the Authors, the Composers and the Publishers of Music and distributes this Royalty amongst them after

deducting its administrative costs. IPRS has been recently recognised as the fastest growing copyright society in the world.
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