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VICECHAIRPERSON 
COMMUNIQUE

The underlying health and resilience of our 
business is reflected in the diversified revenue 
growth that we delivered in FY22, while our core 
business continues to flourish, new growth 
vectors are constantly emerging. We look 
forward to driving value for our shareholders 
and are well-positioned to capitalize on the 
robust trends taking place in the entertainment 
industry.

With increasing market presence, your Company 
records all time high revenue and PAT. Revenue 
from Operation rose by over 31% at Rs.580.6 
crores from the last financial year, while net 
profit surged by over 35% to reach Rs.152.6 
crores.

The music segment witnessed robust growth on 
the back of the Company’s strategy of 
continuing to monetize the music catalogue 
combined with forward looking approach of 
investing in new content along with expansion in 
other segments of the business. The company 
has successfully moved ahead in the direction of 
expansion by raising equity capital of Rs.750 
crores through QIP (Qualified Institutional 
Placement) and is committed to deploy these 
funds towards investment in music assets. The 
Company performed well in the retail segment 
with sale of Carvaan bouncing back after being 
hit by COVID. The Films and TV segment has 
started gaining size and visibility with web series 
being added to the repertoire, and the company 
extending its leadership in Digital and regional 
films and Tamil TV serials.

Embedding ESG parameters in business activities 
is reflected in the core values of Saregama. The 
Company strongly believes that incorporating 
sustainability and ESG factors into overall 
business strategy will help in creating long-term 
value for all the stakeholders.

In a bid to reward our shareholders, an interim 
dividend of Rs.57.84 crores (Rs.30 per Equity 
Share on the face value of Rs.10 each) was 
declared on 19th Jan’22 and paid during the 
quarter ended 31st Mar’22.

I want to thank all stakeholders for their 
continued support in achieving our targets for 
the year gone by. We believe we are at the cusp 
of an exciting journey, which is expected to 
create value for all of us.

Avarna Jain
Vice Chairperson

Yours sincerely,

Dear Shareholders,
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It is heartening to note that Company’s music licencing 
revenue continues to grow by 20% over the last 4 years. 
This is primarily on account of increased investment in 
new music and growing popularity of retro catalogue. 
Over the years the Company has rebuilt its music 
business brick by brick. The initiatives include digitising 
its entire music catalogue, developing rich meta data 
behind every song, building data analytics strength that 
helps to decide what content to pick, decentralised 
decision taking structure, using technology tools to 
track IP infringement etc. With a big focus on regional 
content, Company has started buying new content 
aggressively. This has already started bearing fruits, with 
many of the new albums and songs becoming superhits.

With Carvaan, the Company not only got a big revenue 
spinner, but also became the only music label to have 
direct-to-consumer business. Carvaan has also helped 
repopularise the retro catalogue, which in turn helps the 
music licencing business.

Your Company has clocked revenue of over Rs.100 
crores in the Films and TV segment for the very first 
time. The business stands strong on the back of a 
permanent shift towards watching content on video OTT 
platforms and growing demand for regional language 
content. Considering this, Yoodlee targets to launch 
over 60 films and web series episodes over the next 3 to 
4 years. 

Our journey in the coming years promises to be both 
exciting as well as rewarding. Rapidly increasing data 
consumption, conducive eco system with affordable 
smart phones, easy access to internet are all going to 
be drivers of content consumption. As per the IFPI 
Global Music Report of 2022, the global recorded 
music market grew by 18.5% in 2021 - a marked 
increase on the prior year’s growth rate (+7.2%). 
Remarkably, Streaming (audio and video) accounted 
for 65% of recorded music revenues, up from a 61.9% 
share in 2020. This momentum is expected to 
continue globally and even more emphatically in India 
where the consumer behaviour is starting to mirror the 
global trends.

I thank all our business partners, investors, employees 
and most importantly the consumers for their strong 
support and patronage to the company, its products 
and services and the confidence bestowed in the 
future business operations. Looking forward to the 
ever strengthening partnership in the years to come.

MD’s PERSPECTIVE

The year FY21-22 has been another 
path breaking year for the financial 
and operational performance of the 
Company. Recording highest topline 
and bottomline means setting new 
benchmarks for ourselves and I am 
happy to report that the Company is 
well poised to beat its own records. 

Yours sincerely,

Vikram Mehra
Managing Director

Dear Shareholders,
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WE ARE INDIA'S ONLY 
ENTERTAINMENT ENTITY 
with diversified businesses spanning

Music Films Web Series TV Serials Retail

Music

Songs

India’s Largest Music IP 

Retail Business

20k
Distribution network 

Films & Web Series

Films Web 
Series

64 1
Content IP rights of Television Serials

Hours of Television Serials

Content IP rights of 

Retailers

6k

142k

4



B U S I N E S S  O V E R V I E W S T A T U T O R Y  R E P O R T S F I N A N C I A L  S T A T E M E N T S

 
-

- 

- 

MONETISATION OF EXISTING IP

- 

- 

     

BUILDING OF NEW IP

IP CREATION 
OVER NEXT 3-5 YEARS

3035%

Share of the New Music at 
pan India level

60
New Films 
and Web series episodes

12001500
Hours of 
new TV serials content

COMPANY
 STRATEGY

Producing Theatrical Films in only Regional languages and Web 
Series in all languages. Revenue secured through pre-licensing 
to Digital platforms and TV channels. Scale allowing lower cost 
of production.

Cementing leadership position with New film and non-film 
music acquisition across Hindi, Tamil, Telugu, Bhojpuri, 
Punjabi, Gujarati, Malayalam, Bengali and other regional 
languages.  

Through licensing to EVERY 3rd party digital (music, 
video, social) and TV platform.

Carvaan transitioning from being a Product with only 
one-time margin to a Platform with upfront margin and 
recurring advertising and subscription revenue.

Strengthening of copyright societies.  

To be a  PURE PLAY 
CONTENT COMPANY, 
capitalising on the global 
content consumption boom 
driven by ever increasing 
digitisation
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IT’S NOT JUST MUSIC, 

Saregama is India’s oldest music label with the 
largest library of intellectual property rights 
(142k+) related to songs, film dialogues, background 
scores in its bouquet. To put things in perspective, a new 
music label acquiring music of 200 films per year (typical 
movie has 5 songs) will take 100 years to build a library of 
this size.

This library includes music from the likes of Lata 
Mangeshkar, Kishore Kumar, Asha Bhonsle, RD Burman, 
Naushad, Mohd. Rafi, Jagjit Singh, MS Subbalakshmi, 
Pt. Ravi Shankar, Ustad Bismillah Khan, Ilaiyaraaja, Gulzar, 
Sahir Ludhianvi etc. 

The recent additions have been from Arijit Singh, Badshah, 
Shreya Ghoshal, Sid Sriram, DSP, Thaman, Jubin Nautiyal 
Kanika Kapoor etc.

Unlike some of the international labels, Saregama owns 
both the Master IP (actual song) and Publishing IP (lyrics, 
composition) across all media for global territory. All 
adaptations of these songs need Saregama’s approval. 
Each of these songs is fully digitized with rich meta data 
behind it, making the song selection process easier for 
the end user.

Both the Quality and Quantity of Saregama owned songs 
ensure that every music and video platform (digital and 
TV) trying to target 1/6th of humanity, gets into a licensing 
partnership with Saregama

M U S I C  S E G M E N T

BUSINESS 
OVERVIEW
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TRANSFORMATION OF MUSIC BUSINESS
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Growth in Licensing Revenue (INR Lakhs)

FAST GROWING
LICENSING REVENUE... 

* One time income of INR 967 Lakhs (FY22) and 
INR 1,547 Lakhs (FY21) are excluded

Fall in piracy Music Distribution done by 
the biggest & best capitalised 

global tech companies

Predictable 
Recurring Revenue

Minimal 
Recession Risk 

Increasing value 
of Catalogue

Less hit-driven 
than in the past

Limited, if any, 
Seasonality

BUSINESS
OVERVIEW

...ON ACCOUNT OF
1. Investment in new Music
2. Growing Popularity of Catalogue Music
3. Riding the wave of increasing Regional     
 content consumption
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The company has started enhancing its catalogue of 
Music Intellectual Properties through new film music 
acquisitions across Hindi, Tamil and Telugu films and 
non-film songs across Hindi, Punjabi, Bhojpuri, 
Gujarati, Bengali, Malayalam and other Indian 
languages. 

The selection process is both data driven and intuitive 
in nature with high focus on Monetisation and Return 
on Investment. It takes into consideration the last 3 
years track record of the singer, music composer, 
lyricist, actors, production house and the popularity 
of the music genre. This is combined with a music 
listening session by the content and marketing teams. 
The company also continuously re-interprets existing 

songs through new age artistes targeting the 
younger age group.

The Company has acquired music rights of Karan 
Johar’s next directorial film Rocky Rani Ki Prem 
Kahani starring Ranveer Singh and Alia Bhatt; Ajay 
Devgan’s Maidaan; RSVP’s film Pippa; Megastar 
Chiranjeevi's film Godfather. Company recently 
released music of  Sanjay Leela Bhansali’s Gangubai 
Kathiawadi, Dulquer Salmaan's Kurup and Mahesh 
Babu’s Sarkaru Vaari Paata. All these albums are 
superhits.

Company acquired over 1500+ song catalogue from 
Mango Music. It comprises songs of over 280 Telugu 
films released over the last two decades including 
superhits like RX100 and Ninnu Kori.

BUSINESS 
OVERVIEW

IP CREATION

M U S I C  S E G M E N T
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