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Notice

STATE BANK OF INDIA
(Constituted under the
State Bank of India Act, 1955)

The 60th Annual General Meeting of shareholders of
the State Bank of India will be held at the "Y. B. Chavan
Auditorium”, Y. B. Chavan Centre, General Jagannath
Bhosale Marg, Nariman Point, Mumbai-400021
(Maharashtra) on Thursday, the 2nd July, 2015 at 03.00
P.M. for transacting the following business:-

“to receive, discuss and adopt the Balance Sheet and the
Profit and Loss Account of the State Bank made up to the
31st day of March 2015, the report of the Central Board
on the working and activities of the State Bank for the
period covered by the Accounts and the Auditor's Report
on the Balance Sheet and Accounts”.

Corporate Centre,
State Bank Bhavan,
Madame Cama Road,
Mumbai - 400 021

(ARUNDHATI BHATTACHARYA)
CHAIRMAN

Date: 19th May, 2015

Important Information

Dividend declared : ¥ 3.50 per share

Dividend Payment Date: 18.06.2015
Period of Book Closure: 30.05.2015t0 03.06.2015
Record Date: 29.05.2015
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Bankers to Digital India

As the largest bank in India, we are an
integral part of thousands of commercial
entities and millions of personal lives.

We have always evolved with the times
to meet new challenges and respond to
changing customer expectations. We
recognize that our customers will be loyal
to us only if we respond to their needs.

People of all generations are increasingly using the
internet, social media and smart phones to do their
banking. A large number of people are avid users of
the social media channel. They have access to more
information and are becoming more demanding. They
expect an end-to-end consistent experience in their
banking, whether done through a PC, mobile or a tablet.

At SBI, we know that banking is the art of being where
the customer is. We realize that modern banking is
about connecting people to their money more quickly
and efficiently than ever before. We are focused on
delivering what our existing and prospective customers
want and we remain ahead of the curve in evolving

and embracing a digital business model. The various
digital platforms we have created enable our customers
to remain always connected when it comes to their
relationship with us.

SBI has also been a true friend to India’s corporate and
institutional bodies. For many years they have been
ardent users of our online banking platforms, which are
continuously evolving to match their advancing needs
and requirements. Today, they trust SBI's robust online
solutions for their day-to-day transactions, collections
and transfers. This is the result of our perseverance in
being current with digital technologies of the day.

We also know that technology can help us perform
better in many ways. A key initiative is the use of ‘Big
Data’ to build better efficiencies and service levels

into our processes. We are amongst the first banks in
India to leverage Big Data to unlock a treasure trove of
information to understand our customers’ individual
needs. We are harnessing this information through
advanced analytics to create bespoke offerings and value
streams that otherwise would not have been possible.

Our journey doesn't just stop at technology adoption.
We also recognize that some of our customers need

to be educated on using our digital platforms with
confidence. Our hundreds of learning centres across
the country, dedicated to this cause, are engaging with
thousands of people in this endeavour. Going forward,
we will travel the distance to be the most preferred
bankers to Digital India.
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Banking in Your Hands

Smart Mobile Phones have made a paradigm shift
in our working and social behaviour. India’'s smart
phone density is growing rapidly and customers -
no matter what age group - are getting up to speed
in adopting Mobile Phone functionalities to connect
with their banks much more comprehensively
than before.

At SBlwe are focused on placing the power of mobile
banking in the hands of our customers to enhance
their convenience and build strong relationship
while reducing costs and strengthening our brand.
Launched in March 2014, our “State Bank Anywhere”
app for smart phones became an instant hit. Today,
the Bank is the market leader in mobile banking
services in india with 1.35 crore users and a market
share of 46% (source: RBI) in terms of number of
transactions.

As we move towards an increasingly cashless
society, our dependence on all kinds of payment
cards will continue to increase, whether we shop
locally for grocery or travel the world for leisure or
business. SBI recognised this trend early and took
necessary steps to be at the forefront in establishing
a robust ecosystem for processing payment cards.
Today, it has the largest comprehensive electronic
infrastructure in the country to enable payment
through cards. With more than 2 lakh terminal
deployed in the market, we are amongst the top
four transaction acquirers in India with the largest
number of merchant relationships amongst the
Public Sector Banks.

When it comes to issuing cards to our customers,
SBI Group, through its joint venture SBICPSL, is the
3rd largest Credit Card issuing company with a base
of 31 lakhs users and an 11% market share (Source:
RBI) in terms of spends. When it comes to debit
cards, SBI alone has a base of more than 21 crores
users. The power of mobile banking and Cards,
together, are potent and indispensable tools for
independence and convenience for our customers.
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Connecting with Gen-Y

Generation Y, spanning those in early 20s to early
30s, expect the world. When it comes to their
lifestyle, they think quickly, do many things at the
same time and move through things rapidly. They
are tech-savvy and cannot consider a life without
technology. In keeping with our tradition of
adapting our products and services to the changing
requirements, SBI is committed to engaging
with this generation and serve its needs. Key to
achieving that is to be the bank they can expect
the world from. Committed to this endeavor, SBI is
redefining the banking experience and meeting the
‘convergent disruption’ head on. With the launch of
“sbiINTOUCH" across 6 cities, SBI took an assertive
step in being connected with all segments of
the society.

“SbiINTOUCH" realises our vision of integrating the
huge network of bank ecosystem and the digital/
mobile platforms to provide a world class banking
experience to our customers. These outlets
are equipped with state-of-the-art gadgets and
machines which allow customers to transact on a
self-service mode with both on-site and remote
expert assistance. They provide a consistent
experience over a multitude of channels and
comprise transaction processing stations (self-
service zones), information and interaction stations,
advisory rooms and business lounges.

Here our customers can enjoy a seamless account
opening experience including printing personlised
debit cards with their names and photos, in a
matter of 15 minutes using just their ADHAAR Card.
The outlets are also equipped with multiple express
banking functionalities such as instant deposit of
cash or cheque as well as facilities for providing
complex financial advisory by remote financial
experts via video-presence.

Going forward, we aim to become a complete digital
business by transforming the current eco-system by
integrating it with Digital and Mobile Platforms to
drive value for both our customers and the Bank.
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SBI's Journey Through Numbers
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Largest Bank in India (Deposits,
Advances, Profits, Branches, Employees)

feha TS 3TER
Active customer base

27 32 crores+

I 3ThX
Business size
lakh crores+
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Touch points

g+
lakhs+
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Business correspondent and
Customer Service Points
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Core Banking Transactions
(daily average transactions)
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Daily average ATM transactions

State Bank Group debit card holders

20 50 CI’OFES"‘

e S N
Internet banking users

ERLE
2.20) croress

S She -

Mobile Banking users

1 3 5 crores+

e -
POS machines

2 O Iakhs+

= e =
Green Remit Cards

1 19 crores+

Pan-India village coverage

& 2fae #1e
RuPay Debit Card

Fe+

crores+

THHE ST AT @Tdl
Pradhan Mantri Jandhan
Yojna Accounts

FS+

crores+



