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Led by a deep commitment to lean

Five-year CAGR of 48% led by bagging
new projects and completing existing

ones

manufacturing, optimum resource

utilisation and effective waste recycling
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The year 2011-12 was one of the most challenging in the history of our -
existence marked by inflation, depressed economy, cost increases and
operational bottlenecks.

At Tilaknagar Industries Ltd. (Tl), we fought the odds, climbing a steeper
slope, embarking on innovative practices, launching new brands and
variants, driving cost optimisation and penetrating new geographies.

The result was that we grew our
topline by 18% against an overall
Indian market growth of only 8%.




TILAKNAGAR INDUSTRIES LTD.

Happy hours

Tlis in the league of India’s largest liquor companies
with a market share of about 5%; Mansion House is the
second-largest selling brandy in India.

Tl owns more than 40 popular brands across the
whisky, brandy, gin, rum and vodka categories.

Raising the bar

Tl possesses 15 (owned and leased) manufacturing
units across India, reinforced by 15 tie-ups for its
manufacturing and bottling operations.



On a high

Tl commanded realisations in excess of 700
per case across almost 60% of its volumes.
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Tl will continue to maintain its fast-paced growth
trajectory through an expansion in geographies, the
introduction of new brands and acquisitions. Tl aims
to create a robust brand bouquet that will be

cherished by customers.




TILAKNAGAR INDUSTRIES LTD.

Tl unveiled the striking new
super-premium Seven
Islands Vintage Single Malt
Scotch Whisky in London in
April 2012. It will be
subsequently launched in
Mumbai, Milan and Paris.

Brand showcase

Seven Islands Vintage Single
Malt Scotch Whisky has
been carefully crafted for
the connoisseur and this
super-premium whisky has a
rich golden colour with
notes of butterscotch, honey
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and vanilla, mingled with a
delicate hint of spices and a
faint trace of apples and
pears. It is a unique spirit
that fuses Indian values and
culture and the Scottish art
of making whisky. The

launch of Seven Islands
Vintage Single Malt Scotch
Whisky endorses the
Company’s premiumisation
focus and promises strong
growth prospects both in
India and internationally.



TILAKNAGAR INDUSTRIES LTD.
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Mansion House Brandy is the Flagship brand of Tilaknagar
Industries Ltd. Mansion House Brandy comes with the
credentials of highly experienced and qualified French
technique. Made in the Pot Stills of France, Mansion House
Brandy is an original and a rare blend.



